San Antonio REACT Team #3622's Vice President, Roy Botello (right) meets with the National American Red Cross
President, Elizabeth Dole (left), during her November 6, 1991 tour of the local Red Cross Chapter Headquarters where the
Team's disaster radio communications center is located.
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Every REACT
Team can use a new
member or two or three.

Many Teams
wish to expand into other
radio services but find the
equipment costly and
funds scarce. Have you
thought of aiming your re-
cruitment guns at people
already active in those
radio services?

Some business
people in your area likely
use UHF radios. The
same radios may handle
our GMRS frequencies.
Appeal to their public-

RECRUITING REACTers

spiritedness and your Team may
quickly have its first GMRS
capability.

Amateurs offer your
Team a similar source of added
radio capability. Many REACT
Teams already have one or more
amateurs as members. Yours can
too. Talk to local hams. Those
hams already involved in ARES
or RACES may be really inter-
ested in your REACT program
since it is similar.

Your Team can demon-
strate (o these new recruits the
value and potential of CB in
emergency radio communica-

by Ron McCracken

tions. Your new recruits can
acquaint the Team with the
capabilities of their radio serv-
ices. Your ham recruits can help
more of your members to qualify
for their ham licenses.

REACT needs these
added radio capabilities, particu-
larly to do the job emergency
agencies require in disasters.
Think about recruiting members
who can bring to your Team new
radio services and expertise it
seeks.

There is more than one
means to achieve a goal.

Hear Ye! HearYe!
REACT
INTERNATIONAL'S
30TH ANNIVERSARY
DECAL

is available as:
Pin or Patch

$3.00 Each
(Inchsdes Shipping & Handling)

Southwestern REACT #C475
1993 Convention Committee
P.O. Box 21277
El Cajon, CA 92021

ONTHE COVER

On November 6, 1991
San Antonio REACT was invited
by the San Antonio Chapter of the
American Red Cross to partici-
pate in two events on the same
day.

The first was an area
wide hazardous materials disaster
exercise involving all local
county and city emergency
agencies who belong to an
organization called Local Emer-
gency Planning Commission
(LEPC for short). The scenario
called for an Air Force F-16
Jet to crash on the southeast side

! of San Antonio near the
| intersections of IH-37 and Loop

410 (two major arteries in this
area). The area selected has a
refinery, plus pipelines for
oil and natural gas as large as 36"
feeding into the area.

REACT’s part was to
monitor radio communications

from the Red Cross Chapter to the
remote Disaster Assistance
Teams in the field, plus the units
located at the “mock™ evacuation
shelters.

The exercise kicked off
with a bystander calling “911" to
report the accident. The appro-
priate agencies were then notified
by “O11".

REACT member Sharon
Early coordinated the Red
Cross's efforts from the Chapter,
while other members (Judy
Walden, Lyle Myers, and Frank
Graves) served with the DAT
Teams or monitored from the
REACT Communications Center
at the chapter. Upon “official™
notification to REACT that
shelters would be opening, the
Red Cross Disaster Communica-
tions Chair, Bill Lynch
(WDSZIC), was contacted by

(Continued onpage 9)
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HEADQUARITERS

REPORT

Well another year has
come and gone. The staff here at
Headquarters hoped every
member had a safe and happy
holiday season.

We would also like to
congratulate all members, Teams
and Councils for a productive
1991. Headquarters chartered 40
Teams during 1991. That'sa
record amount of new Teams
gained. Checking our records
this hasn't happened in over 5
years. Not only has 40 new
Teams been chartered but those
Teams are bringing in a record
amount of new members. For
example, imagine our surprise
when we received a new charter
application from Southern Cali-
fomia with 32 members listed.
Lemsar REACT Team #4828 out
of Lake Elsinore, California did
just that. A warm welcome goes
to Lemsar REACT and a sincere
thank you to the Southern Cali-
fornia REACT Council for their
timely help in chartering this new
Team. This shows real team
work and isn't that what REACT
is all about?

Headquarters has been
quite busy lately in filling infor-
mational requests about REACT.
We know that a lot of these
requests stems from activity
current Teams and Councils are
performing. You as members,
spreading the word about
REACT is the best public rela-

1992REACTSPECIAL!!!
ORDER YOUR 30TH ANNIVERSARY

tions tool Intermational has. Keep
up the good work and keep
Headquarters busy filling these
requests in 1992! Let's make it
our goal to break our record of 40
new Teams every year. With
your help, I know REACT can do
it.

This issue of the maga-
zine is full of informative informa-
tion that we know you’'ll enjoy.
Don’t miss out on the information
on page 12 about the 1992
Convention. We've cven pro-
vided a registration form on page
13. Mail yours in today! This is
promising to be one of the best
conventions ever.

Remember too, that the
modules provided by the Train-
ing & Development Commitiee
as still available for $7.00 each.
More information is provided for
your use on page 16.

Is your Team interested in
disaster assistance within your
community? Then don’t miss the
article on page 20, written by
High Country REACT Team
#4817, “Incident Pre-Planning:
How and Why". This is just
another great example of what
one of our newest teams is doing
within their community.

Keep Headquarters
informed on your Team projects
this coming year. Remember, to
send your articles and Team
events in today!

LOGO DECAL SHEETS TODAY!
A SPECIAL PRICE OF $8.00 FOR
6 FULL SHEETS IS NOW IN EFFECT!!!
WHEN ORDERING, PLEASE MARK YOUR
ORDER FORM WITH "JANUARY SPECIAL".




Thirty years later, the
monitoring REACT Teams do on
Channel 9 matters more than ever.
Why?

When REACT began
back in 1962, very few people had
CB radios or relied on them for
their personal safety. Today,
some 40 million people have them
and rely heavily on them for their
personal safety.

Back in 1962, REACT
Teams offered the only monitor-
ing of Channel 9. It wasn't even
Emergency Channel 9 then.

The REACTeris
available on audio
cassette tape for the
blind. Certain
conditions and costs
are involved. For more
information please
contact:

Kathleen Coyne
Recording
for the Blind, Inc.
404 W. 30th Street
Austin TX 78705
(512) 477-9390

MONITORING

Police did not join REACT in this
important service to the public for
some time.

Today, manpower short-
ages and budget cuts have forced
many police agencies to abandon
their Emergency Channel 9 moni-
toring. Once more REACT
Teams are often the sole monitors
for emergency calls in those
regions. Our role is again grow-
ing.

REACT built a reputation
on its monitoring of CB Emer-
gency Channel 9. Reputation and
reasonability go hand in hand.
We have a responsibility to be
there for those 40 million CB
users when they need the help
REACTers are able to provide.
How well is your Team honoring
its responsibility to the travelling
public?

Excuses abound for ne-
glecting our basic REACT re-
sponsibility to travelers. Sunspot
activity, foul language, skip
shooters, linears, etc., etc., dis-
courage us all at times. Beware,
however, that you and your Team
don’t give in to them.

Newer technology can
lure us away from our basic CB
responsibility too. Cellular,
GMRS, amateur, etc., offer
REACT Teams definite benefits.
For Team communications, they
may often be preferable to CB and
should certainly be used to your
advantage.

Remember, though, that
those 40 million travelers, truck-
ers and boaters usually have only
CB. They are relying on the
REACT reputation for dependa-
bly monitoring CB Emergency
Channel 9. We have a responsi-

MATTERS MOST

bility to justify their faith in
REACT. How well is your Team
doing its par?

Some REACT Teams
monitor emergency frequencies in
other radio services (marine,
GMRS, etc.) as well as CB
Channel 9. That is commendable.
It broadens our service to the
public, while maintaining our
commitment to monitoring CB
Emergency Channel 9.

Similarly commendable is
monitoring other CB channels
along with Channel 9. Newer
radios make this easily possible.
Some REACT monitors use two
or more older CB radios to
achieve the same end.

These REACT Teams
have found ideal ways to increase
their service to the travelling
public. Their monitors also gain
extra satisfaction from their
“multiple monitoring” while
guarding Channel 9.

Nothing REACT Teams
do matters more than monitoring
CB Emergency Channel 9.
REACT monitors have helped
save many, many lives by their
Channel 9 monitoring in thirty
years. What higher purpose could
we have?

Emergencies that
REACTers handled regularly on
Channel 9 sharpen our radio skills
for the potential disaster we hope
never occurs. Our Channel 9
monitoring is on-the-job training
for anything major that may
occur. Take advantage of the op-
portunity.

Involvement in commu-
nity events (walkathons, parades,

(Continued onpage 5)




(Continued frompage 4)

etc.) offers major PR benefits to
REACT Teams. Again, they can
also provide in-service training
and exercise for your members
radio skills. Nevertheless, they
should always supplement your
Team's Channel 9 monitoring
program. Be sure your Team
keeps its focus on Channel 9.

Violence is giving CB
Emergency Channel 9 renewed
importance these days. It is one
more reason why your Team's
monitoring is so essential. Be
sure your monitors are there for
callers whatever their need.

As REACT enters its

fourth decade, how does your
Team measure up in its CB
Emergency Channel 9 monitoring
responsibilities? How can it
increase its monitoring? How can
it achieve 24-hour cbverage?
Where does it nlre'ady excel?

Renew your Team's
commitment to Channel 9 for our
30th anniversary. Determine to
do more monitoring than last
year. Resolve to recruit new
members who can help your
Team monitor more.

Monitoring matters most.
Find ways your Team can help.
REACT’s reputation was estab-
lished on its Channel 9 reliability.
Help keep that reputation strong.

UPCOMING FIELD DIRECTOR’S ELECTION

As the Chairperson of the
Membership Committee that is re-
sponsible for overseeing the Field
Directors Election, I want to
encourage you to consider
running for election as a Field
Director. This is the time for
those of you who have desired to
have more of a say in the day to
day running of “our” organization
to officially let your desires be
known.

At the 1991 Intemational
Convention the decision was
made to seek input from the
membership on the re-organiza-
tion question(s). Re-organization
will not be decided ovemight.
There will be the need for work
between the Board and the mem-
bership before the finalized pro-
posals can be put before “you the
membership” for a vote.

REACT can be consid-
ered to be on the threshold of

by Robert Riechel, Vice President

what could be major changes in
the3“W's.”

WHO is REACT?
WHAT is REACT doing?
WHERE is REACT going?

There are members who
have attended most of the recent
Intemational Conventions and
seem to always be working
behind the scenes to assist “your
organization.” I would encour-
age these members to stand for
clection for the Board positions.

Your Team received the
nomination forms necessary for
you to run for a Field Director
position in early November.
Please fill the nomination form
out completely. Retumn the form
to REACT Intemational, Inc.,
Headquarters postmarked no
later than February 29, 1992.

CALENDAR
OF
EVENTS

January 25, 1992 - Tentative
meeting scheduled todevelopa
Massachusetts REACT Council.
For furtherdetails please contact
John Mahon at 508/586-6443.

February 1-2,1992 - Pennsylva-
nia Council of REACT Teams,
Inc. Meeting. To be held at the
Knights Courtin Breezewood,
PA. For further information
please contact Fred Lanshe,
President, P.O. Box 8797,
Allentown, PA 18105-8797 or
phone 215/434-3235.

March 7, 1992 - Texas State
REACT Council Meeting.
Hosted by Lake Palestine
REACT. For further details
please contact the host Team or
the Council.

March 14-15, 1992 - Nebraska
State Council of REACT Teams,
Inc., Spring Conference. For
further details please contact the
Council.

March 21-22, 1992 - New Jersey
Annual Convention. Tobe held at
the Ramada Inn, Raritan Center,
Edison, New Jersey. For further
information contact Dorothy
DePoe at 908/218-9760. Or
contact Dick Cooperat
609/259-7088 or Prodigy
CHGM62A.

June 22, 1992 - Texas State
REACT Council Meeting. Tobe
hosted by Rockwall County
REACT Team. For further details
please contact the Teamora
Council representative.

July 20-23, 1992 -REACT
Intemational Convention, to be
held in Anderson, Indiana.
Further details in this issue of
the REACTer,




GMRS... Rx

Most of us have heard - at
some point - about NiCad battery
“memory effect”...the tendency of
a nickel cadmium battery to suffer
an apparent decrease in voltage
and capacity during discharge,
following shallow charge and
discharge
cycles. In
other words,
they're not as
strong, and
don’t last as
long, or so it
seems.

Actu-
ally, according
to an article in
Mobile Radio
Technology, February 1989, true
memory effect is rather rare, since
it requires several shallow dis-
charges to exactly the same point,
followed by recharging. What
we are probably experiencing is
a voltage depression, caused by
1) overcharging, 2) discharging
below one volt per cell, or 3)
charging at high temperatures.
These all can give the illusion of
memory effect.

How do we prevent the
lowered performance?

First charge all batteries
to 100% capacity. Most trickle
chargers provide only 80%
capacity initially, then slowly
boost the capacity to 100%,
maintaining the charge on low
trickle. We really don’t have to
“do" anything, if we have a good
charger - one that's designed for
the battery. Let the battery
crash...not until the radio is
completely dead, but until the
squelch is open, and the “battery”

by Bill Simpson

light goes on, now recharge as
above.

Do not fast charge
batteries which have been stored
for more than six months, or
batteries which are at tempera-
tures under 40 degrees Fahren-
heit. In both
cases, use a slow
trickle charger.
And finally,don’t
charge batteries
at high tempera-
tures. Remem-
ber, most batter-
ies have a tem-
perature switch
to indicate
complete
charging. It’s very easy to
overcharge them.

A little care and thought-
fulness goes a long way toward
keeping batteries in operation for
a long time.

Now for the
commercial...we've read about
the new training modules pre-
pared by the Training & Devel-
opment Task Group. The moni-
toring guide is available now, so
order carly. Yes, I've paid my fee
and taken the test...NO, it's not
difficult. Should everyone take
it? Yeah, I think so. Youdon't
necessarily learn anything new...
you simply remember things you
learned earlier. If we all ook the
test after reading the book...we
would all be monitoring, calling,
etc., the same way. [ could go to
Florida, Texas, Califomia,
Washington or Maine and know
what information each monitor
would need in a given situation.
People could visit Wisconsin and

know what information I'd need.

Hands on training by an
experienced monitor is tremen-
dously effective, but only if the
experienced monitor is comrect,
and covers every topic in the
book. This guide should be used
as a training aid for all new
members, and as a refresher guide
for experienced monitors. The
cost is not prohibitive... the retum
is worth the cost!

For years we've been
saying that International doesn’t
do enough for the members.
International is providing stan-
dardized training for all of us.
We're short changing ourselves
and those we wish to help, by not
taking the training.

Used Items For Sale

a) 1-Com U16 portable, user
friendly (good price)

b) 1-Com U16 portable, lots of
extras - charger, mike, case and
battery

¢) Fujitsu 10 Com, 16 channel,
user friendly mobile (good price)
d) GEMPS portable, 64 channel
with many extras

e) Two Maxon portables, toned
on 462.675 Repeater and Direct
N Bear Cat 760 XLT scanner

Council Officers: We are
considering a nationwide individ-
ual GMRS directory, and need
your help. Please compile a list
of interested users, frequencies,
tones and general location in your
state and send it to me. This will
only be for REACT use...1 don’t
send lists to anyone! Note that all
this information is public
knowledge...if you send it, it
simply saves me an afternoon at
the FCC office looking through
the files.




‘“Listening is only
half the fun.
Popular Communications

is the other haltf.?”’

Published
Monthly

Far and away the best and most widely read mag-
azine for the listening enthusiast. See for your-
self. Send check ormoney order for $2.40 postage
and receive three recent issues of Pop’Comm by
First Class Mail. (Sorry, nochoice of issues in this
special sampling offer. Offer void outside U.S.A.)
Mail to:

" . Popular Communications Sampler
Regular Subscription Rates: 76 North Broa dway
O 2 pur- 28 ounee 83800 Hicksville, New York 11801
(Sewe $12.00)
e~ i Be sure to include your name and address!

O 3 possn - 34 loanes §152.00
(Save 138.00)

Canada/Maxico —one yem 320 00, two years




SHAWNEE COUNTY TEAM #4801 OFF TO A GOOD START

For years the Kansas
REACT Council has wanted a
Team in it's capital city of
Topeka. It finally happened.

Shawnee County
REACT went on the air at 5:00
p.m., January 28, 1991. Whata
start!

At 6:15 p.m., (one hour
and fifteen minutes after we
signed on), myself and Field
Operations Officer, Brian Conn
heard a man calling for assis-
tance. He had encountered
fumniture blocking an exit, Inter-
state Highway 90. After hearing
no one clse respond to the distant
signal, we assisted the
motorist...south of Spokane,
Washington, an estimated 2,000
miles away.

“We verified the informa-

tion and contacted the Kansas
Highway Patrol. We explained
the situation and requested a
teletype message be sent to the
Washington State Highway
Patrol,” Conn said.

Other calls answered was
for assistance at a car fire in East
Topeka and a report of a hit and
run accident. Soon after the
report, the Shawnee County
Sheriff’s Department stopped the
vehicle that fled the accident
scene.

Exactly one week later
was the most exciting yet.
Around 5-30 a.m. on February 4, |
was driving home from a shift |
don’t normally work. The roads
were wet from a light rain. |
noticed a brown Nissan pick up
truck sitting east-west on a rail

TeamEvents

Lakewood REACT Team
#4677, Tacoma, Washington held
a Safety Break at Sea-Tac Rest
Area (Federal Way, Washington)
November 22 through November
26, 1991 with the help of eight
members of Rainier REACT
Radio Watch. During the three
and a half day break the members
served 2750 cups of coffee, 359
cups of hot chocolate, 54 cups of
tea and 186 cups of McDonald's
orange drink. We were very
lucky in that other than some rain,
it wasn't as cold as is usual for the
end of November. At this particu-

lar rest area the district DOT
office had okayed a sharp looking
wood and plastic front for the
"gazebo", which can be rented by
any group putting on a Safety
Break. On December 14th, 1991
Lakewood REACT held its'
Annual Awards Banquet at
Elmers Steak House in Tacoma.
The members of Rainier REACT
Radio Watch who helped out at
the break were guest of
Lakewood. Lakewood REACT
presented a check for $200.00 to
the Greenwater Fire Department.
The Team voted three years ago
to help support this all volunteer
fire department each year.

PUT YOUR TEAM EVENTS
HERE IN THE REACTER!!!

by Larry Cobler, President

road track that runs north-south.
The truck was about 10 feet north
of the street, which connects with
US Highway 75, (a major north-
south highway in eastem Kansas).

The driver, from Topeka,
said he was eastbound and slid off
the roadway. The truck had
become somewhat “high cen-
tered” and unable to move.

Two minutes after |
stopped to help the motorist, a
local taxi cab driver pulled up. 1
asked him to notify the Shawnee
County Sheriff's Department, and
ask them to also notify the rail
road companies. Less than ten
minutes after the taxi driver
pulled up, we had an Amtrax
passenger train silting approxi-
mately 50 yards south of us.

According to Joseph
Caracci, a reservation-sales agent
for Amtrax in Chicago, “the Super
Chief was en-route from Los
Angeles to Chicago.”

The Nissan pick up truck
was rescued by a tow truck 45
minutes later.

I'm Kansas certified as an
Emergency Medical Technician.
I have heard and seen what trains
can do to vehicles. Anytime you
have this type of situation (a
vehicle stuck on the rail road
tracks) priority number one is
preventing injuries. Then getting
the law enforcement notified.
When you call the law enforce-
ment, you are doing two things; 1)
getting help and 2) most impor-
tantly, the law enforcement will
contact train companies and get
any area trains slowed down if
not stopped.

There was no injuries and
no major damage.

THE REACTER




(Continued from page 2)

REACT president, Lee Besing
(NSNTG). Bill was asked to
mobilize the San Antonio Radio
Club (SARO) 1o provide
amateur radio volunteer opera-
tors to “man” the shelters and
provide 24 hour radio communi-
cations back to the chapter.
After assigning two
REACT members to serve as
interim shelter managers, the
team’s president and vice presi-
dent, Roy Botello, proceeded to
check out local availability of
food supplies for the shelters.
(Lunch time!) They returned with

a full report in time to participate
in the successful conclusion of the
exercise, and to participate in the
second event mentioned
carlier.

Former Secrc’mry of
Labor, Elizabeth Dgle, toured the
Red Cross Chapter, HQ that same
day, and was scheduled to tour
the REACT Communications
Center as well. In the afternoon,
Mrs. Dole made several presenta-
tions to representatives of the
local Red Cross and Military
Bases. Mrs. Dole is the current
national president of the Ameri-
can Red Cross. REACT Team
president, Lee Besing, and vice

president, Roy Botello, were able
to meet briefly with her and Roy
was able to take many pictures,
including having one taken of
himself and Mrs. Dole. The
highlight of the presentations
included Mrs. Dole recognizing
the contributions of three local
firms (USAA Insurance, Valero
Energy, and Diamond Sham-
rock). The local Red Cross
Chapter received recognition for
their outstanding support during
Operation Desert Storm,

— Lee W. Besing, President
San Antonio REACT Team #3622

AWARDS & RECOGNITION
TASK GROUP REPORT

The Awards and Recog-
nition Task Group has the respon-
sibility of selecting winners for
the K40 Awards. Awards are
given quarterly to Individual and
Team winners as well as annually
to Individual, Team and Council
winners.

We as a task group wish
to make the best decision pos-
sible. You, as the REACT mem-
bers, teams and councils who
make the nominations, are in the
position to make our job easier.
You can help us by filling out the
front of the K40 Award form
completely and also by telling us
something about the nomince.
For individual nominees, tell
about their REACT activities but
also tell more about their activi-
ties outside of REACT - are they
active in other organizations or
the community, a little bit about
their job, are they retired or not
working, etc. In general, a

working person would not have
the time to monitor that a non-
working person would. If that is
the case, 100 hours monitored
may be equal to 300 hours
monitored. These are only
suggestions and comments, but
they help to give a better idea
about the nominee. If the nomina-
tion is for team or council award,
be sure to give all the activities
that the nominee is involved in
and programs they may have.
For all nominations, list all
activities, meetings, etc., for the
prior 12 months only.

When filling out the
Award Form, be accurate con-
ceming the number of meetings,
monitoring hours, activities, etc.
Remember that 365 (days) x 24
(hours) = 8760 hours! Do you
usually monitor or attend meet-
ings or participate in team or
council activities while on
vacation or shopping or visiting

or in a motel/hotel room?

Another consideration is
that often when we have 2 or
more nominations, the scores are
very close, sometimes within a
tenth (.01) of a point. If your
nominee did not win, send in
another one.

If you have any questions
feel free to call or write 1o me.

Mary Cooper, Chairperson
RD 3, Box 2533
Allentown, NJ 08501
609/259-7088

/-
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HAVE YOUMAILED
INYOUR TEAM'S
RENEWALSYET?

REMEMBER,
THE EARLIER YOU
MAILTHEMORE
CHANCES ON THE
LOTTERY YOU GET!

=/
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For Sale

Emergency Communica-
tions Course: a 13 lesson
correspondance course on
managing emergency com-
munications for small organi-
zations. Continuing Educa-
tion Units and credit towards
ESTI Diploma program.
$33.00 from Emergency
Services Technical Institute,
3624 Citadel Drive North,
Suite 309, Colorado Springs,
CO 80909.

Two Way Radio
Equipment: to all REACT
Teams and Members. Re-
ceive a 20% discount on all
Uniden and Motorola prod-
ucts. For further details
contact: Ed Hines at
(814)445-4379.

Miscellaneous

Registered Disaster
Specialists: professional
certification by examination
for emergency communica-
tions personnel. For an
application contact VASI,
3624 Citadel Drive North,
Suite 309, Colorado Springs,
CO 80909.
S0P PO BOSBOIBBRTERESEDS
Try placing a classified ad in
the classified section of the
REACTer. Costisonly $.45
per word for members and
$.65 per word for non-
members. Phone numbers
automatically count as two
(2) words. For further details
telephone Headquarters at
(316)263-2100.

TeamEvents

McLennan County
REACT Team #4747, Waco,
Texas President Mike Ammons,
was included in a ceremony at the
Northside Church of Christ in
Waco on June 30th, 1991. Various
members of the community were
honored including the Chief of
Police of Bellmead, Bellmead
City Council members, the
Bellmead City Manager, police
officers from Bellmead and
Waco, the Fire Chief of Bellmead
and a McLennan County Sheriff’s
deputy. These officials were
recognized as people to tum to in
times of need, and McLennan
County REACT feels proud to be
included with these distinguished
people.

REACT had a very good
turmout, as members from three
area Teams attended. These
members were; Keren and
Richard Pratz from Bell County
REACT as well as Kathy and
Rick Skelton from McGregor
REACT.

Members from McLen-
nan County REACT included;

Bobby and Deborah Evans, B.J.
Martin, Jeanie Lawson, Wally
Smith and David Martin. These
members were warmly wel-
comed by the congregation and
many questions were asked about
REACT.

As the Preacher intro-
duced each honored guest, he
told the person’s position, but
when he got to Mike, he had a
story to tell. One day the
Preacher had his car’s engine
cleaned and was retuming home
when the car stalled. He was on a
one lane bridge that enters onto
Interstate Highway 35. Mike
came along and assisted in
getting the car started by drying
out the distributer cap and wring-
ing water out of the foam rubber
air filter. Mike then followed him
home to make sure that he made it
OK. This event has been men-
tioned many times to various
members of the Church.

McLennan County
REACT would like to thank the
Northside Church of Christ for
including the Team in this cere-
mony and for allowing them to
hold their monthly meetings at the
Church.

THE REACTER
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I hope that all of you have
had a very happy holiday season,
and a great prosperous new year
to come. A new year has begun
again and it is time to get the
nominees for Interational Board
of Directors submitted.

Remember that the
Intermmational Convention will be
July 20 thru 23, 1992, in Anderson,
Indiana. And of course we shall
have our annual banquet meeting,
where [ really hope to see many
more Life Members and several
new Life Members.

Last year, we passed at
the Life Member Meeting, a
proposal on Removal of Life
Membership status. This year, we

LIFE MEMBERSHIP CORNER

should look at a proppsal for a
more expeditious sdlution of the
selection of the three committee
members, other than by appoint-
ment by the Life Membership
Chairperson. If anyone has any
ideas on this selection process,
please drop me a line, so a
proposal can be drafted and
ready for convention.

We happily receive the
following new Life Members into
our growing family:

LM #478

Marvin Wyrick

Spokane County REACT #2904
Spokane, Washington

NN

LM #479

John L. Moses

Tri-City REACT #C071
Lakewood, Califomia

LM #480

Owen J. Ocheltree
Evergreen REACT #2869
Everett, Washington

R.T. Gamble, LM #226
REACT Life

Membership Chairman
P.O. Box 63

Kirkland, WA 98083-0063
(206)823-8129

Prodigy “JHIMO7B"

REACT AMATEUR RADIO CLUB

The REACT ARC 10
Meter Net still meets Sunday
afternoon, 28.380-28.420 MHz,
2030 UTC, but we have not got
the participation from as many
REACT Team Members as we
had expected.

Our goal was to allow
participation from as many
members as possible, thus the
decision to go with 10 Meters,
even though it is the most fickle
HF band. Once we select 10
Meters, this implies a daytime net
for national/international propa-
gation.

To try to improve partici-
pation, | would like to pose the
following questions:

1. Have you tried to check-in

NET TIME (?)

but couldn’t find the net?

2. Is there a different time that
you would like to suggest?

3. Would you like to participate
in any other or additional REACT
Nets? For example, 80 or 40
meters, or CW?

4. Are you operating any re-
gional nets (such as two meters,
or even on GMRS) that would
allow for coordination and “tie-
ins?”

5. Any other suggestions or
comments regarding nets?

Please send your re-
sponses to Ned Smith, WQ3Z,
105 E. Germantown Pike, Ply-
mouth Meeting, PA 19462-1506,
or WQ3Z @
WB3JOE.PA.USA.NA.

Side Tones

We are trying to add
Packet BBS addresses to the
membership lists (which will be
coming out shortly). If you are on
packet please send your home
BBS address to WQ3Z @
WB3JOE.PA.USA.NA.

Correction from Septem-
ber/October and November/De-
cember: In the 1991 Convention
Report (September/October) I
reported that Eric Ward passed
his Technician License test;
actually Phil Ward passed
Element 2. In November/Decem-
ber, I made a “typo” in the
correction (sorry Phil for having
to “correct the correction™).

73 DE WQ3Z (ex-KA3EQT)

THE REACTER



The REACT event of
1992 will most certainly be the
17th REACT International Con-
vention, July 20-23 being held at
the Holiday Inn - Holidome in
Anderson, Indiana. Located just
26 miles northeast of Indianapolis,
this central location is ideal for all
REACTers from across the
country and around the
world.

Highlights of this
years” Convention schedule
include...

- A 30th Anniversary
Birthday and Welcome
Party on Sunday July 19th.

- Committee and
Task Groups will work on
projects vital to the

REACT organization.

- Workshops on
subjects of interest to every
REACT member.

- The Board of
Directors will be meeting
with Council Presidents,

Task Group Leaders and
Committee Chairmen.

- The newly elected
Field Directors will be
announced.

- The Board of Directors
will be available throughout the
Convention for discussion of
questions and ideas with all
attendees.

This year several impor-
tant decisions will be made which
will affect every REACT Team
and Member. The International
Convention provides an opportu-
nity to be more directly involved
in this decision making process.
Talking with your Board mem-
bers and participating at the Open
Board Meeting held during the

17TH REACT INTERNATIONAL CONVENTION

BACK HOME IN INDIANA

Convention is an option not
available in many organizations.
A “Fun Trip" is planned
for all attendees which includes a
tour of the Indianapolis 500 Mile
Race Track, Hall of Fame Mu-
seum and Memorabilia Store.
Then on to the Beef & Boards

Dinner Theater for a buffet (no
Bob - not smorgasbord, buffet)
dinner and Broadway Show.
This outing has become a NOT-
TO-BE-MISSED afternoon and
evening of our Conventions.

Much will be available to

occupy your time besides meet-
ings and brainwork....

- The First REACT
International Ping-Pong Tourna-
ment will be held.

- Life Membership Dinner

- Amateur Radio Breakfast.

- Dining at over 25 restau-
rants within walking distance.

distance.

- Shopping - Convention
Shirts - Commemorative Souvenir
items - Door Prizes.

« REACT Supply Store.

- Meet and talk with
Deanne Earwood, Headquarters
Office Manager.
- Make and renew friend-
ships with REACTers from
across the country and
round the world.
- More to be announced as
plans are finalized.

Plan your calendar. Send
in your registration now.
(Registration form on page
13, copy as needed).

Make your room reserva-
tions at the Holiday Inn -
Holidome. You have a
selection of accommoda-
tions and room rates, so
reserve carly to secure
your choice. Room
selection is on a first-come
first-serve basis.

The Convention Commit-
tee requests that registra-
tion forms be filled out
completely so that ade-
quate preparations can be made
for charter buses, dinners, break-
fasts, souvenir items, etc. Those
who wait until arrival to sign up
for the Fun Trip, special functions,
souvenirs, etc., will be on an “as
available™ status. Don’t be
disappointed, plan now and
guarantee your place at YOUR
30th Anniversary REACT Inter-
national Convention.

Looking forward to
secing you in July!

Russell Willis
Convention Chairperson

THE REACTER
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1992 30th Anniversary REACT Intermatienal Cenventien
“Back Heome Again In Indiana®
July 20-23 Heliday Inn Helideme,
Andersen, Indiana

Hosted by: Indiana REACT Ceancil, Ine.
Pleasa Print or Type - One Parecn Per Form

SIERCCCSgn: Unit Designator:
(Example: indiana 1, Circle City 29, Chicago 217, Ohio 1, etc.)
B00FCCCallSign: _ __

Describe any special medical, dietary, or other needs you may have:

Prior International Conventions you have attended:
1976 1977 __ 1978 __ 1979 __ 1980 __ 1981 __ 1982 __ 1983 __
1984 1965 1986 __ 1987 __ 1988 1989 _ 1960 1991

There are two discounts avallable for this Convention. The standard Early Bird (Post Marked by May 2, 1992
and a site discount for those staying at the Convention Hotel.
Early Bird  May 3, 1892 Postmark and thereafter

Staying at the Convention Hotel 60.00 75.00
Staying off-site 85.00 110.00 Enter your registration amount: $
Other items and Activities:

Tuesday, FUN TRIP - Tour of the Indianapolis Motor Speedway and Museum followed by
Dinner and Show at the Beef and Boards.

Number Price Cost |

FUN TRIP, including Bus Charter B 3P0 g Al e A s
Convention Picture @ B R T s e A ek
Life Member Picture @ T TR et PRI, SO
Life Member Banquet ) JO00 G e e n i s A a iy T RGN
Amateur Breakfast @ 850 .

Additional Banquet Tickets ol I o O R et v mm A e e
Ping Pong Tournament Entry Fee TE— B 1 R e

Commemorative 30th Anniversary Shirts (Picque Kni

=

Circle S M L XL APl B | £ ESr
Size XML XOO(L @ 19.00...
Total Amount Enclosed: . . . . . 3

Make checks payable to: 1982 REACT International Convention.

Al prices are in United States dollars and payment must be made in United States Dollars.
Any payments made in non-United States currency will be retumed at payers expense.
There will be a charge of $25.00 for checks with Insufficient Funds.

I will be traveling by: Auto ___ Plane Bus __ Train

Arrival Date : Time: "~ Alrline : Flight Number:
| will need transporiation from: Indlanapolis International Airport ___ indy Bus Station ___ Indy Amtrack __.
TomwomammmmmmanWmumurw information.
Convention Travel Agency: Convention Hotel: Convention information:
Edgewood Travel - Ray or Carol Renner  Holiday inn - Holidome Russell Willis
501 W. 8th Street 5920 Scatterfield Road (317) 643-4871
Anderson, Indiana 45016 Anderson, Indiana 46013
(317) 642-7300 (317) 644-2581

1-800-HOUDAY
All room rates Queen (1 Bed, Outside Perimeter) - 45.00 Standard (2 Beds, Courtyard) - 55.00
are for 1 - 4 persons Standard (2 Beds, Holidome) - 65.00 King (1 Bed + Sofabed, Ctyd) - 55.00
Plus Tax King (1 Bed +Sofabed, Holidome) - 65.00

Mail Registration to. Indiana REACT Councll, Inc.
3038 E. 8th Street
Anderson, Indiana 46012
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MULTIPLE-FUNCTION
MARINE LOUD HAILER

A three-in-one marine
alert/communicator system,
Model 78-400 Power Max Loud
Hailer, has been introduced by
Midland Intermational for the
value-minded. The 78-400 is a
high-power loud hailer and
pager, eight-function fog hom and
intercom all in one compact unit.
The hailer function delivers 120
watts of peak power (30 watts
RMS). From its front panel, the
operator can control optional

speakers to sound
either forward or aft,
or simultaneously.
The same speakers
will also amplify
received voice
information from
another vessel or craft
not equipped with a
hailer. The FOG
hom/notifier is multi-
functional. Four FOG
400 Hertz alerts are
available for power
boat underway;
power boat stopped;
sailboat, fishing boat,
tow boat; and vessel
under tow. In addi-
tion, the units custom computer-
type microprocessor generales
“bell” sounds for Vessel at Anchor
and Vessel Aground, plus a “yelp-
ing" for Coast Guard and water
patrol craft; and a manually
controlled tone blast of any
duration. Intercom operation to
four areas is possible with op-
tional speakers. Though not sub-
mersible, the unit is highly water-
resistant, with special water seal
gaskets, a backlighted and
waterproof mylar touch panel and
waterproof monitor speaker and
microphone. An optional dash-

mount kit permits mounting of the
Power Max 78-400 directly into
the dashboard. For complete in-
formation on Midland's Power
Max, or the entire line of Midland
VHF marine products, contact
Midland Intemational Corpora-
tion, Consumer Communications
Division, 1690 N. Topping,
Kansas City, MO 64120.

NEW
EXPANDED SPECTRUM
RECEIVERFILTER

This new low loss Cel-
wave wire line filter has been
specifically designed for extra
filtering in the “A™ trunking bands.
While it virtually eliminates
retuming, the PD5198 maximizes
signal reception and rejects land
mobile and SMR frequencies by a
minimum of 35 MHz above 851
MHz. A combline filter, the
PD5198 uses a unique, folded
design to save space and reduce
cell sire equipment requirements.
For complete technical informa-
tion, contact Celwave, Route 79,
Marlboro, NJ 07746 or phone
(201)462-1880.

(Continuedonpage 15)

SUPPORT THE MAGAZINE ADVERTISERS!!!
MAKE SURE WHEN TALKING TO THEM
YOU TELL THEM YOU SAW IT HERE...

m

IN

THE REACTER




N E

LA

R ODU

C

T
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SECRET SIGNALS -
THE EURONUMBERS
MYSTERY

by Simon Mason

The ending of the Cold
War hasn’t brought a correspond-
ing end to those mysiery stations
sending out coded numbers night
and day, all over the shortwave
radio bands!

Here's a fascinating look
at the numbers stations of Europe
from a man who has studied them
for years, monitoring thousands of
transmissions in the process.
Many of these mystery stations
can be heard in North America
and this book is an indispensable
aid in tracking them.

Learn about “Bulgarian
Betty"”, “Papa November™, “The
Lincolnshire Poacher”, “Swedish
Rhapsody”, “The Russian Man"
and many more. The book

includes numerous traffic ex-
cerpts, identifiers, schedules and
clues turmed up by hearing
mistakes in transmigsions.

Includes a full, by-
frequency log with over 300
entries, complete with notes on
formats and schedules.

Priced at $9.95 plus $2.00
shipping & handling ($3.00
foreign). US Funds Only.
Visa/MasterCard welcome.

If you enjoy exploring
shortwave's dark side here's your
ticket to fascinating listening.
ISBN: 0-936653-28-0. For further
details please contact Tiare
Publications, P.O. Box 493, Lake
Geneva, W1 53147, or phone
(414)248-4845.

MFJ-1268 PC
MEMORY KEYER
NOWAVAILABLE

MF]J Enterprises, Inc., an-
nounces the release of the new

Tae ERL of by latan

MFJ-1268 PC Memory Keyer --
an amazing combination of IBM
compatible software and hard-
ware that tums your computer
into the world's most powerful
memory keyer for only $49.95.

MFJ-1268 PC Memory
Keyer hooks easily between your
computer and radio. You geta
total of 100 function key macros
that you can easily set to send any
messages or characters. You can
set a macro to send a second
macro at any point. Also, you can
sel a macro 1o pause a pre-set
period for you to key in charac-
ters (or use paddle). You can also
set them to send some characters
faster or slower than others.

Many useful messages
come pre-set in the macros.
However, you can easily change
them to say whatever you want.
Plus you get a full featured CW
Tutor with Test Administrator that
lets you give a code test on
screen or printed out. It comes
with MFJ's one year guarantee.

For more information
contact any MFJ dealer or MFJ
Enterprises, Inc., P.O. Box 494,
Mississippi State, MS 39762, or
call (601)323-5869, Fax
(601)323-6551 or order at
800/647-1800.

CHALLENGE '92

MONITOR

CB CHANNEL 9

TODAY




( Training & Development Committee )

Many times we'll hear
members discussing Public
Relations in terms of ads, posters,
speakers and the media (newspa-
pers, radio and TV). But that is
lumping together many different
aspects that need 1o be under-
stood separately. Advertising is
different from publicity, publicity
is different from promotion and
promotion is different from
personal selling. They're all part
of a successful P/R program.

Advertising
This is a campaign to
influence people to accept a
product or idea that is designed,
pre-tested on target markets, post-

Publicit

What isitand how do you getit?

tested for results, and presented
through selected media. It is
usually something you have to
pay for, not run for free. Advertis-
ing can help boost a recruitment
campaign, but ads in papers and
posters in stores by themselves
are not going to be successful in
acquiring volunteers.

Promotion

Is marketing activities
that project your message. This
would include displays, speakers
burcau's presentations, and
booths at local fairs and events,
etc. These are usually one shot
deals and are designed to be a
way to gain positive attention and

by Bonnie Zygmunt

share information with the public.

Personal Selling

Is having your satisfied
volunteers relating their positive
experiences to encourage others
to become involved, either on a
spontancous or a targeted basis.,
Most members don't realize when
they're sharing their pleasure from
belonging to REACT they are
doing spontaneous personal
selling (or P/R). Targeted selling
involves having a carefully
chosen and well-trained represen-
tative go to a specific individual
or group. The representative

(Continuedonpage 17)

r-----------------------------------ﬂ

Subject: [

TRAINING REGISTRATION FORM

] 101 Monitoring |

Fill in your name and address, your REACT Team number and REACT member ID number (as
found on your REACT card). Enclose $7.00 for each training manual you request.

] 201 GMRS

Name

Address

City State Zip
Team # Member ID #

MAIL TO:

P.O. Box 998
Wichita, KS 67201

REACT International, Inc.

Total Enclosed

o r-----------

Monitoring Manual ($7.00)
GMRS Manual ($7.00)

$

------------------------J
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(Continued from page 16)

would give a designed presenta-
tion and follow through to get the
desired results, either for recruit-

ing members or securing funding.

Publicity

Is developing and distrib-
uting news and promotional
material designed to bring
favorable attention to an organi-
zation or cause. It is usually
carried by the media free of
charge which is how it differs
from advertising. It plays a key
role in perceptions and needs to
be clear, up to date and realistic
as it comes across to the public.

Focusing in on Publicity
The challenge to public-

ity is to have a story that a re-
porter really wants to hear and
you want to tell. Look at your
story from their viewpoint.
Reporters want to know, “Why is
this news? Why should people
care about this? What's so unique
about it?"

Television

When you're pitching a
story to TV, remember, it must
have a VISUAL element. Such as
filming a member using their
radio in their home to help a
motorist or Team members
working at a scene of a disaster.
Contact the cable stations. They
are typically eager for news that
can impact the community. If you
do call a TV station with an idea
for a story, do so in the early part
of the day in case they might want
a taped or live interview on their
news program. Work within their
schedules and deadlines.

Pay attention to the
reporters and TV stations that
cover topics like community

groups or human interest stories.
Offer them a contact from your
Team as an expert resource in
highway conditions or emer-
gency communications. What-
ever your Team's expgrtise is in.
Send a letter introduéing that
person, along with & Rolodex
card with their name, the name of
your Team and area of expertise
filled out. Call a few days later
and suggest some ideas to see if
there is any interest.  Such as
the types of calls being reported
from the roads during severe
winter weather. Be sure to
choose your Team contact
carefully — not everyone comes
across well on TV.

The Interview

If you do get contacted
for an interview, either for TV,
radio or newspaper, choose one
or two points you want to empha-
size. Everything you say may not
be used in the final product, so be
sure you get the important part
across. Remember, during the
interview, everything you say
should be considered “on the
record.” Don’t guess at answers if
you aren’t sure. Don’t be pres-
sured into saying something that
may not be true. Don’t exagger-
ate or tell half-truths. Take your
time. Speak plainly without
jargon,

How To Get
Your Team Into Print

In preparing your press
releases, keep in mind a recent
survey showing what newspapers
are looking for. The poll of man-
aging editors and publishers at
over 10,000 U.S. newspapers
revealed the following prefer-
ences:

The desire for graphics,
cartoons, and photos was appar-

ent. More than three-fourths of
editors would like more graphics,
and well over half wanted car-
toons and photos. Send them a
computer graph of the numbers
and types of calls received by
your members or a graph of the
communily events or emergen-
cies your members have worked
and the total hours they volun-
teered for the past year,

A majority of editors
asked for more information on
consumer issues.

Nearly two-thirds of
respondents wanted health
information of any kind.

A majority asked for more
material on topics of interest to
senior citizens.

At least a third of editors
would like more information on
education, the environment, child
care, safety, travel, and editorial
commentary.

Fifty-five percent prefer
to receive 250-word press re-
leases; 37 percent want 500-word
releases; and 26 percent say they
have no preference.

The survey was con-
ducted by News USA, a news
service that distributes columns
by nonprofit authorities to news-
paper editors throughout the
country. For more information,
contact News USA at 1199
National Press Building, Wash-
ington, D.C. 20045,
(202-682-2400).

How to write a
newspaper article
If an article is well written
and sent to the right person on the
paper’s staff at the right time
(deadline) it will have the great-
est chance of getting printed.

(Continuedonpage 18)
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(Continued frompage 17)

Knowing the specific
rules regarding articles will make
your P/R more successful.

1. Always TYPE copy,
double spaced.

2. Keep it short, crisp, and
to the point.

3. Identify the writer, add
phone number, etc.

4. Include the 5 “W's™

a. Who — use title cor-
rectly; make sure spelling is
accurate. Name local people
where possible.

b. When — tell when
action occurs; insure news is

pening? Be specific and clear.
State facts, don’t editorialize.

d. Where — give spe-
cific information that tells reader
where action is to take place.

e. How — explain
specifics of how the action is to
come about.

5. Use simple words;
avoid jargon; keep sentences
and paragraphs short.

6. Understand “in-
verted pyramid” concept which
puts the most important informa-
tion in the first paragraph, the
next most in the second, and so
on. This allows the editor to cut
down on the length of your

timely. article without cutting important

¢. What — what's hap- information. (Cuts usually occur

HIGHWAY FRIENDS

A mother and child sit alone in a car,
The sky is so dark, not even a star,

The fear increases with each beat of her heart.
If only the car would tum over and start,

This road is new to her, no houses around,
It may be miles to the nearest town.

Lights appear in the rear view mirror,
Putting a hold on the rising fear.

Suddenly, like a beacon in the night,
It pulls up behind with a flashing amber light.

Now she can put her mind at rest,
Help has arrived from one of the best.

No one knows what lies around the bends,
But REACT is there, our HIGHWAY FRIENDS.

by Judy Kelly, Secretary
Hancock County REACT Team #4820
Findlay, Ohio

for spacing needs.)

Know who the key
reporters/editors are on your
local papers and who is assigned
to handle your stories. Leamn the
deadlines of all the papers you
submit to. Make sure the informa-
tion is current or in the future. An
event last week is not news.

So to get publicity you
need to make your message stand
out, be unique. Give the newspa-
pers and television stations what
they want.

TeamEvents

On November 18, 1991, the
members of Marathon County
REACT #4730, Wausau, Wiscon-
sin were busy with traffic and
pedestrian control for the "Third
Annual Night of Lights & Magic
Christmas Parade”, held in
Wausau.

The parade is put on by the
Downtown United Corporation of
Wausau, and for the second year
this REACT Team had been
asked to help with it. Starting at
4:00 p.m. that day Team members
were busy blocking off intersec-
tions for the parade traffic. The
temperature was 39 degrees and
cloudy with a chance of rain, and
that is just what happened. At
7:00 p.m., the start of the parade it
started to rain. Everything went
good with no real problems, Santa
arrived and was escorted to his
house at the downtown mall by the
REACT members.

By 9:30 p.m. the rain had
tumed to snow and continued for
the next 24 hours dropping 11
inches. That should tell anyone
coming to Wisconsin, if you don't
like the weather; stick around it
will change, and sometimes real
fast.
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Individual: Barbara Griffith from
Tri-City REACT #C071,
Lakewood, California has served
as “Traffic Watch" monitor four to
five times per week over the past
four to five years. This “Traffic
Watch™ program is conducted on
GMRS for the Los Angeles and
Orange County area for the
Repeater Users Group (RUG).
Over the past 12 months Barbara
has monitored 1500 hours and
attended 12 of the last 12 team
meetings as well as 3 of the last 4
council meetings. In addition,
Barbara has worked in civic
events and has served in numer-
ous team offices.

Fellow Team members
report that Barbara is a real asset
to her team and to REACT in
general. Barbara has been
instrumental in recruiting new
members and is very diligent in
all of the activities she performs
for the Team.

Team: Hagerstown REACT
#C022, Hagerstown, Maryland is
one of the oldest REACT Teams
in existence as well as one of the
most active. During the past 12
months Hagerstown REACT has
taken over 2,750 calls during
52,531 hours of monitoring.
Hagerstown REACT began
several years ago providing a
unique brand of communications
service to other organizations in
the area. During the past year the

K40
ACHIEVEMENT
AWARDS

team provided over ,2.500 man-
hours over a 54 day, period to
non-profit organizations and local
government.

Out of the 49 active
members and several member-
ship applications pending,
Hagerstown has a network of 23
members with GMRS capabili-
ties. The use of GMRS provides
better coverage for the part rural,
part mountainous, part urban area
covered by the Team. Though
based in Hagerstown within
Washington County, Maryland,
the Team also covers some areas
of Pennsylvania and West Vir-
ginia.

Safety Breaks have
always proven a deterrent to
holiday accidents and Hager-
stown REACT has provided
Safety Breaks along Interstate 70
for many years. During the last
four breaks held more than 1,000
travelers were served coffee, hot
chocolate, hot tea, cold drinks
and snacks.

Between the regular
monthly meetings (including a
family picnic in June and a family
dinner in December), the civic
service activities, work with the
Fire and Rescue, Hagerstown
REACT members are committed
to serving the community an av-
erage of one day in three. Add 10
this their monitoring of Channel 9
and training sessions (including
CPR and First Aid) and you have
a very busy Team with very
committed members.

T"SPECIAL" MEMBER, TEAM OR COUNCIL!!!

[ SUBMIT YOUR K40 NOMINATIONS FOR ]
THA

SITE
SELECTION
COMMITTEE

by Azella Tingler,
Chairperson

Well another Convention
has gone by and we can say that
it was a great success. Walt and
his crew did a wonderful job. It
was nice visiting with all the
friends I have made over all the
past 10 years.

I want to thank all those
members who helped on the
Committee this past year. You do
a good job as always.

1992 will be a hard one
for us, I have mailed out three
packets for Convention bids for
1994. T wish each applicant good
luck. You have a hard job ahead
of you. If anyone else is inter-
ested in preparing an Eastern
Region Convention Bid Package,
please contact me.

I am looking forward to a
successful year this year and am
looking forward to July 1992 in
Indiana.

If you don't know by
now, San Diego is the site for the
1993 Intemational Convention, |
know they will put on a good
convention. There is a lot to see
and do in California.

More later!

REMINDER!!!

DEADLINE FOR
BOARD NOMINATIONS
ARE DUE BY
FEBRUARY 29, 1992!!!

SEND IN YOUR
NOMINATIONFORM
TODAY!!!




‘alter G. Green, 111, RDS
President
try REACT Team #4817

'nts and a map survey, we
a likely plan. Then we
¢ plan by walking or
he actual ground to see if
be able to communicate
ly. Finally we write the
n with maps or diagrams
illustrate the response.
¢ finished plan is given (o
ch member and to all the
encies we will work with.
An example of one of our
e-plans for flash flooding
shown. The pre-plan
ntifies the TYPE of
iergency and the RE-
YONSE AREA where it
ay happen. Because we
ay work with other groups
at use Universal Coord:
ted Time, we specify
sether we will use local

C for logs and
essages. The MAPS used
¢ included so that our
crations leader will know
hich maps to pull from our
yrtable emergency opera-
ns kit. What we basically
pect to have to do is
»lled out as a MISSION
ASK.
The next five lines tell
embers how to respond.
LERTING directs
hether to use our standard
erting roster or some
yecial procedure.
QUIPMENT tells what to
ing. ASSEMBLY estab-
hes the point for join up to
y to the scene, and

OUTE tells how to get

(Continuedonpage21)
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(Continued from page 20)

there by the most direct or
practical route. If we stage
resources at a point for use by the
County Incident Commander, we
identify that point in the STAG-
ING section and on the map.
TACTICALPRIORI-
TIES set out what we plan to do
and where we will put our sta-
tions in the order of most impor-
' tant to least important. This
allows us to scale back our effort
| if we have fewer resources

shows that long plans don't get
used. One pagers in a notebook,
with points rather than para-
graphs, should help our members
follow the plan in an actual
disaster. ;
Why bother?” Pre-plans
makes responses easy - the
routine thinking is done ahead of
time. When disaster strikes we
have procedures every member
can follow. As part of pre-
planning, many members will
have already seen the disaster

area. This frees our operations
leader to concentrate on making
important decisions, rather than
trying to figure out how to get
where we need to be (and how to
tell the others). The pre-plan
gives County officials a look at
how we will do business and a
way to make suggestions on how
to best fit in to the response. And
it gives us an excellent way to
present our Team as a profes-
sional response agency. Try it -
we think you will like it!

available, while still making
a reasonable contribution.

INCIDENT COM-
MAND tells who is in
overall charge of the
response from the County.
The line for REACT
OPERATIONS LEADER
identifies which member
will direct our Team's
response.

The COMMUNI-
CATIONS section sets out
the types of communica-
tions and channels we will
use for specific functions.
The REPORTING section
gives instructions on what
type of information is to be
passed when. Finally TER-
MINATION describes
when we will quit.

We print a response
area map on the back of the
pre-plan. This gives
everyone a map of the area
and the assignments. The
type of map used depends
on the type of incident - in
this case a topographic map
for elevation information in
flooding.

Another feature is
that we restrict a pre-plan to
. one page. Experience

.
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FIELD DIRECTOR’S REPORT

(The following article is a follow-
up to my article in the July/
August, 1991 issue on page 15.)

I received the following
reply from Mr. Robert H. Mc-
Namara, Chief, Special Services
Division of the FCC in Washing-

1

ton D.C. dated 25 November
1991:

This is in response to
yours of November 14, 1991.
“You wanted to know if there are
any FCC regulations that govemn
whether an individual can put up
a Citizens Band (CB) or General

REACT INTERNATIONAL, INC.
TEAMWEAR ORDER FORM
TcarL " Team Name
Addrcw“‘— (Please use physical street only)
City Swte  Zip Code
Country Daytime Phone Number

LIGHT LINED SUMMER JACKET

Please specify quantity and sizes on order form

$31.00 EACH

(Includes shipping and handling)
R I f )
| Small A‘Mcdlum | Large | |
TOTAL
ORDERED
QUILT LINED WINTER JACKET $35.00 EACH
(Includes shipping and handling)
| ‘—_—-
_}Small Medium __J Large
TOTAL
ORDERED

AMOUNT ENCLOSED S

MAILORDERFORMAND PAYMENTTO:
REACT International, Inc.
P.O.BOX 998
Wichita, KS 67201

by Robert M. Riechel,
Vice President

Mobile Radio Service (GMRS)
radio antenna when homeowner
covenants restrict it.”

“The FCC regulations
goveming antenna height in the
CB and GMRS radio services are
Sections 95.408 and 95.51, re-
spectively (47 C.F.R. para 95.408
and 95.51). There are no FCC
regulations that specifically

=" address this issue of CB or GMRS

I antennas and local homeowner

I covenants. For your information,
I the Commission did adopt a

1 Memorandum Opinion and Order
1 (MO&O) that preempted certain
I state and local laws conceming
| amateur antennas (see 47 C.F.R.
I para 95.17[e]). The pre-emption,
I however, did not cover cove-

I nants reached in private contrac-
I tional agreements (see footnote 6
I in the referenced MO&O).”

NOTE

I have forwarded a

I complete copy of the above

I referenced MO&O to Interna-

I tional should anyone desire a

I copy. If any individual or team
I has established an agreement

| with their local homeowners

| group allowing an exemption to
| written covenant restrictions

| conceming antenna erection,

I please forward a copy of your

| complete agreement and support-
I ing documents to my attention so
| we can share your successful

| methods with others.

i

i

L-----------—--------—--J




by PR Task Group
“WELCOME"” CBers

Many CB radio operators
today use their radios only on
long trips (vacations, moving,
family visits, etc.). Just check out
all the “antenna farms™ on the
highways, especially during
major holiday periods.

Be sure they can get
REACT CB Safety info as they
travel. That's when they need
and will want it.

Provide a supply of our
“Getting Help by CB Radio™ to
state/provincial welcome centers,
your area Chamber of Commerce
offices, local tourist info centers,
area motels and gas stations, elc.
Another idea for your team is to
provide the “Getting Help..."”
pamphlet together with the
REACT litter bags to your area
RV centers, car dealers, truck
centers and area camp grounds.

Remember, your PR
success benefits every REACT
Team and police forces every-
where. Not to mention the
countless CB owners who may
not have any idea how to cor-
rectly use the radios they're
relying on for emergency com-
munications.

In this mobile society, we
have to “catch them on the run.”

“PIGGYBACK"IT

Check with'your local
businesses or community service
organizations that use leaflets to
advertise in motels, tourist offices,
welcome centers, etc. They may
be glad to include the “Emer-
gency” graphic (see the
REACTer, July-August, 1991) for
your Team to fill extra space.
You both benefit.

Have your printer use the
“Emergency” graphic on the
back of Team (or personal)
business cards, too. Make them
all the more useful to those that
receive them.

“GET LISTED”

Does your town publish a
directory of community groups
through its Recreation Depart-
ment? How about your public
library? Does it keep a file of
community service groups? Is
your Team listed in all of these?
Be sure you are.

Give them multiple
telephone numbers so people can
contact someone casily. Place
your REACT Team name under
as many as possible of the various
headings: “Human Services”,
“Self-Help and Support Groups”,
“Volunteer Opportunities™,
“Emergency Services” and
“Radio Communication Equip-
ment & Systems”. Also contact
your telephone book people.
Your Team may be able to get a
free listing in the government or
human services section. Have
your listing begin with REACT
and then your Team name

Publicizing REACT

(REACT - XYZ Bay Area
REACT Team). Cash in on the
FREE PR.

AN OPEN DOOR POLICY

The Texas State REACT
Council encourages all Texas
REACTers to attend its meetings.
It wants everyone to learn how
the Council works to serve its
Teams. It wants them to “net-
work”, get new ideas, make new
friends and take an interest in
council activities.

But, the Texas Council
goes further. It invites non-
members and potential members
to its council meetings too. They
can experience council and meet
many REACTers from a number
of Teams even before they join
REACT.

And the Texas Council is
sending its newsletter “BREAK
9" 1o all REACT Affiliates in the
state. It expects to match some of
the affiliates up with ncarby teams
or with one another to establish
new teams.

What PR! Consider
trying their ideas. It is a small
wonder they have such a strong
council with approaches like
these. Great work.

TARGETYOURMARKET

Getting media attention
for your REACT message takes
some smarts.

What are they?

First, link your story to

(Continuedonpage 24)
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(Continued frompage 23)

consumers concemns. Safety
matters to people, not REACT,
per say, (which they may know
nothing about).

Beginning with a ques-
tion may invoke them quickly
about family travel, senior
citizens driving, young wives
with children alone, etc.).

Then, tell how REACT
can case their concemn. Keep
sentences brief and simple.
Always give a sample C.L.LP.
message to help them leam
correct emergency CB use. This
same C.L.L.P. message can be
used if they call directly on a
cellular car phone.

Issue REACT news
releases at least 6 weeks in
advance, some may need more
lead time, depending on the type
of media contacted, before peak
holiday travel weekends, the
arrival of winter driving, summer
travel, etc., etc. The media
appreciate lots of “lead time” 1o
help them plan. IT PAYS.

Avoid being too specific.
Talk “holiday™ travel, not
“Thanksgiving” travel. This
extends the life of your release.
Scarce space may prevent its use
at “Thanksgiving”, but space may
be available, from then till New
Years. For the same reasons,
avoid using dates if possible.
Help the media in these ways and
they will remember your Team
fondly. IT PAYS.

Use names, use quotes by
a Team officer to make your
release more personal, more
interesting. IT PAYS.

Always include a CLIP
card or a copy of “Getting
Help...” with the release. Add
your business card, too. Make the
reporter’s job easier. IT PAYS.

Have the release typed
and double spaced. Leave lots of
room all around the margins for
the reporter to make notes,
changes, etc. Type on only one
side of the page.

Keep sending releases to
all local media. Sometimes the
media contact may have had their
schedule filled and could have
used it for their next run but your
team did not send one in. They
may or may not have saved it for
the next run or program. Persis-
tence pays off.

Weekly or suburban
papers may be easier to get into.
They have smaller staffs and tend
to welcome articles they receive.

Remember, local publica-
tions geared to seniors, tourists,
etc. Check your local library for
names and addresses of all
publications in your Teams’
monitoring area,

Council PR officers can
apply the same principles to
publications serving your Coun-
cil's area and at your state gov-
emment level.

Share your samples with
REACT Headquarters.

Remember the Wright
brothers didn’t fly after only one
attempt but through persistence.
The bottom line is the same one
we stress (o the public about

Channel 9: keep trying. IT PAYS.

Received a press release
dated November 8, 1991 from
Unity REACT, Inc., P.O. Box
358, Western Springs, IL 60558,
that sure seems to be right to the
point. Attached with it was a two
sided tri-fold entitled "We're Out
There” that has useful and valu-
able information on how to call
in a report even if the calling party
does not hear a receiving party.
On the back is a checkoff list for
more information on REACT.

Every Team should consider
having such a tri-fold.

If you would like to
exchange your newspaper or
would like to receive other Team
or Council newspapers, drop this
column a note. State your news-
paper with your editor’s full name
and address including zip code.
This column will attempt to
publish as many as possible to
help you exchange your newspa-
per exchange.

Publicizing REACT Column
Robert M. Riechel

P.O. Box 563

San Bruno, CA 94066-0563

"RESCUE 911"
STILL LOOKING
FOR REACT STORIES

Last issue we announced
that the producers of "Rescue
911" wanted to present REACT
to their viewers.

Since then Headquarters
has received some very, very
good incidents. Headquarters
appreciates your quick responses,
but is still looking for more of
those unique items.

For the first 25 Teams
submitting an item to be pre-
sented to "Rescue 911", Head-
quarters will issue a Centificate of
Appreciation”.

This is a great public
relations tool for not only your
Team but for all REACTers. So
mail you incidents in today.

Send your item(s) to:
REACT Intemational, Inc., P.O.
Box 998, Wichita, KS 67201.
Mark the envelope Rescue 911 to
help the staff spot it quickly.
Items can be hand written, but
please write on only one side of
the paper, double spaced.

THE REACTER
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PRINCE WILLIAM REACT PROVIDES SUPPORT
TO COMMUNITY AND GREAT PUBLIC RELATIONS

Team President Edgar
McConnell called our Labor Day
Safety Break a “success™ at our
September meeting. The Team
was not only successful in serving
the public, but enough profit was
made to finance the next break.
Once again donated items were
provided. Five hundred dollars
was allotted for the break. In all,
$210.67 was spent on supplies
and we took in $523.77 in dona-
tions. Using previous accounting
. methods, it is estimated that we
served 2500-3000 travelers
between 6 p.m. Friday and 6 p.m.
Monday. Team participation was
fantastic. Only two members did
not participate in some way.
Even eleven people showed up
for our cookie bagging party.
Leftover cookies were provided
to the public assistance groups
ACTS and SERVE. We have
since received thank you notes
from both groups stating that
these donated items were treats
they usually can’t provide to
those who use their services.

Once again we were
assisted by members of Rappa-
Anna REACT. Seven members
participated for 12.1% of the man-
hours, thus getting their Team
their share of the profits. Presi-
dent McConnell presented a
check for $75.00 to Rappa-Anna
Vice President Jeff Keyes, Unit
607, at the September meeting.

The only major problem
of the weekend was one “micro-
burst” that upset the tent a little.
Following a phone call, 8 mem-

' bers showed up in a very short
amount of time to reset the tent.

Eleven Team members

THE REACTER

had the opportunity to tour the
Prince William County Commu-
nications Center on October 26,
1991. The two-and-a-half hour
tour was arranged and conducted
by Sam Somers, Communications
Engincer for the county, with as-
sistance from Fire Lieutenant
William Yowell and Police
Sergeant Bill Weland.

Team members were
treated to coffee and doughnuts
during an orientation session
before the tour. During this time
and in a close-out discussion
many individual questions were
answered.

Fire and Rescue and
Police incoming call reception,
handling and dispaiching were
observed and explained. The 911
Enhanced system was demon-
strated, and a description of its
internal operational features was
provided.

In addition to seeing the
equipment and its operation, a
number of facts and helpful
suggestions were provided to aid
the Team in interacting efficiently
and effectively with Police and
Fire and Rescue call takers and
dispatchers.

by Jim Donaldson, Editor
Unit 33, KN4

All those attending found
it to be very enjoyable and
informative.

Comm Officer, Erich
Geppert, was able to provide
some excellent publicity for the
Team recently. Erich was
interviewed by the major local
newspaper which ran the story on
the front page of their November
11 edition. The article pointed
out the volunteer nature of
REACT and that “we do it just for
the sake of helping people™ to
quote Erich. The article listed the
number of calls for help the Team
responded to the past year and
mentioned the twice yearly safety
breaks. The story concluded on
an inside page with a photo of
Erich at his home base station and
a request for any persons inter-
ested in joining to request an
application for membership.
Great PR job by Erich.

Erich is also spearhead-
ing the Team’s entry into GMRS
use. With the assistance of Al
Hanger from Herndon REACT,
six additional Team members
have applied for their GMRS
licenses.

Prince Wil-
liam REACT
Team C109
members set
up a Safety
Break at the
intersection of
Interstate 95
and Rt. 234
near Dumfries,
Virginia.




WORLD BAND
RADIO

By R.C. Watts

Our own Voice of Amer-
ica will be 50 years old in 1992.
When VOA formed during World
War I1, it took over the commer-
cial shortwave stations of CBS,
NBC, Crosley, GE and others.
The Bethany, Ohio relay (ex-
WLWO of Crosley) is already
sending out special QSL cards for
correct reports direct to the
station. Try 7405 KHz heard
early p.m. in Eastern USA.

Congratulations to
REACT Intemational for the

S OUOHFOUDE T OURFYCERRR RO s

Philadelphia County REACT

I

currently available self study
training course on “Monitoring”
and upcoming “GMRS" Guide-
lines.” Long overdue and 1 hope
the membership will use this pro-
gram. While into training, don't
forget the free FEMA HS courses
on disasters/emergencies and the
opportunity for a Technician
grade Amateur License. None of
us are too young, too old or too
dumb to leamn and to use what we
learn -- if we want to!

Some monitoring; all
times Eastern USA. All 5 hours
for UTC. Radio Monte Carlo
Middle East has had Arabic on
5960 KHz at 22:00 via Radio
Canada International. Hot from
the Yugoslav War zone has been
Croatian Radio Zagreb on 7415
KHz at 19:00 by way of WHRI in
Indiana. Rock and British DJ's on
Radio Luxembourg, best here
after midnight if the 19 meter

LA POEERTOURRRY RO RN

#4030

Philadelphia, Pennsylvania

10-14-91

Pend Oriella County REACT

lone, Washington
11-07-91

Lemsar REACT

Lake Elsinore, California

11-12-91

Southern Pittsburgh Area REACT
Pittsburgh, Pennsylvania

12-12-91
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#5037 REACT lJersey

St. Helier, Channel Island

United Kingdom
12-18-91
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NEWTEAMS CHARTERED
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band stays open. “The Big L” or
Luxie"” is on 15350 KHz. Boom-
ing in here evenings on medium
wave AM has been Radio Reloj,
Cuba - 590 KHz (listen for clock
ticks and CW “RR"™), Trans World
Radio, Bonaire - 800 KHz, Radio
Taino, Cuba - 1180 KHz (tourist
radio with some English and
great Cuban music) and Radio
Paradise, St. Kitts - 825 KHz.

C. Crane Company, 147
Watson Lane, Fortuna, California
95540 tested several antennas for
reception of shortwave broad-
casts and issued the results in their
“SHORT WAVE ANTENNAS
For the Non-Rocket Scientist”
booklet. One of the best perform-
ers was the “FIRESTICK™ CB
antenna. I think I will try one for
dual CB and SWL use with a
coax switch to separate the two
units.

73 de RCW
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Candlelight REACT
Choses, New York
12-13-91

Morris County REACT
Denville, New Jersey
12-16-91

Concord NH REACT, Inc.

Concord, New Hampshire
12-16-91

REACT London
London, Ontario
CANADA
12-18-91
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Publicity is absolutely vital to every
REACT Team. We must get our story oul.
Any PR your Team develops benefits every
other REACT Team too. Do your part.

Thanks to the PRTG, we have a new
publicity “piece” Teams can use. It will help
make REACT better known, locally and na-
tionally.

It can be used in a variety of ways by
your Team. Send us samples of the uses your
Team finds for it

Headquarters is hard at work on PR for
your Team too. This new publicity already
appears in the latest Popular Communications
“Buying Guide.”

Lee Besing, San Antonio REACT
(TX), did the layout used by PC. He did it in
just four days to enable REACT to meet the
short PC deadline. Without his aid, REACT
would have missed this important PR opportu-
nity.

\

Its small size will encourage editors
your Team approaches to publish it. They can
use it as a “filler”. This helps them as they help
your Team.

It's another example of REACT people
in the field helping to make things happen for
the good of all.

Well done, everyone. Now let's make
it work for us.

MORLE PR

HELP

seconds count. ..

Inanemergency, reliable communications may make
the difference between life or death.

REACT is a wolunteer public service organization
comprised ol private radio operators who serve their com-
munities with emergency two-way radio communications.
"REACT " stands for Radic Emergency Associated
Communications Teams.

REACT Teams use CB, Amateur ,GMRS or other
radics. They strive to promote the proper use of radio
frequencies, including CB Emergency Channel 9. Local
Teams establish working relationships with emergency
agencies, including the American Red Cross, Salvation
Army, NOAA, FEMA, RACES, and ARES, REACT Teams
often help at public events such as holiday highway salety
breaks, parades, bike rides, walk-a-thons, among others.

interested in a challenge or public service?

r—— -

REACT International, Inc.
P.O. Box 998
Wichita, KS 67201

316/263-2100

JANUARY 1992
© 1992 REACT International, Inc.
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A Monumental Classic

The 29. Since hitting the road over a
décade ago. the most talked on, most traveled. most dependable CB
of our time has been renamed. THE 29 LTD CLASSIC. Continuing to prove itself as the CB that
comes thru loud and clear, ime and time again. Maybe it was meant to roll forever.
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