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In recognition of corporate sponsorship, Best Western International President, Mr. Ron Evans, was recently
presented a plaque on behalf of REACT International, Inc., by Walter Stewart, President of Arizona State REACT
Council. The plaque was presented at Best Western Corporate Headquarters, Phoenix, Arizona. Present at the pres-
entation were from lefi to right, Walter Stewart, President of the Arizona State REACT Council, Ron Evans, Presi-
dent of Best Western International and Gene McLemore, 2nd Vice President of the Arizona State REACT Council.

REACT International, Inc.
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The Future? It’s Here!

Keep up, or get run
over. That's the mes-
sage, loud and clear.

The writing is on the
wall, and we must heed
the message or REACT
will go the way of the
mighty dinosaur. The
choice is ours.

USA Today recently
chartered the soaring
sales of celjular phones.
The trend will continue.
Prices are plunging.
Cellular is now casily
affordable.

Businesses give them
away as promotional
prizes. Manufacturers
will soon “dump” their
huge inventories on to
the market at bargain
basement prices. They
want to launch the next
generation of cellular:
digital.

Popular Communica-
tions (Feb. 1993, page
12) featured a new Sony
product, “Pyxis.” It fits
in your paim. [t trans-
mits a signal via satel-
lite directly to Coast
Guard or other rescue
agencies.

The signal pinpoints
your location to within
100 vards - anywhere in
the world! Right now, it
costs $1,200 but we all
know that price will
plummet quickly.

Technology is ad-
vancing by quantum
leaps. REACT can
advance with it, or be
jeftonthe sidelines. We
can welcome its im-
provements or hide our
heads in the sand.

My CB is on 24 hours daily, but
Emergency Channel 9 is increasingly
quict. Cellular is gradually replacing
CB. Over the next few years that tran-
sition will likely be complete.

Devices like Sony's new “Pyxis™ will
have a major impacton REACT 's role
in search and rescue, too. We can be
angry, or we can rejoice that the new
technology will save more lives by
speeding rescues.

Oh, keep monitoring Emergency
Channel 9. Millions of travellers still
need and rely on REACT . They will
continue to do so for some time yet.
Don’t fail them.

Mecanwhile, prepare to meet the fu-
ture. Some REACT Teams are already
using cellular themselves as an instant
link to emergency services from events
where they provide safety communica-
tions.

REACTers with cellular phones can
pick up calls on CB while mobile and
relay them directly 10 authorities from
their vehicles. They are capitalizing on
the new technologies to improve their
service to the travelling public.

Continue or begin to upgrade your
Team's GMRS capability. Encourage
some on your Team to obtain their novice
(or higher) amateur licenses. Both will
be increasingly important to Teams,
along with CB, as the REACT of the
future emerges.

No need at all 1o fear the future. Just
be sure your Team is getting ready for
it, now.

As REACT 'srole in highway emer-
gencies gradually changes, its role in
disaster communications will increase
greatly. Hurricane Andrew ushered in
a whole new era in the history of
REACT.

After every disaster preparedness ex-
ercise, inadequate communications al-
ways heads the list of weaknesses. Those
are controlied situations under ideal con-
ditions. Inthe real thing, as the Oakland
carthquake and Hurricane Hugo and

by Ron McCracken

Andrew demonstrated, communication
problems are always far worse.

Andrew was a watershed event. Dis-
aster management will never be the same
again. Are we ready?

REACT Teams in Florida performed
honorably after Andrew. Several
REACT Councils have begun to
strengthen their disaster readiness plans
in light of Andrew's hard lessons.

NWS predicts more numerous and
more severe hurricanes this year and in
the future on the east coast. USGS sci-
entists predict a majorearthquake within
five years on the west coast,

REACT has its work cut out for it.
Is your Team preparing for its new role?
Is your Council developing a mutual aid
pact with neighboring Counciis?

Use your CB Emergency Channel 9
monitoring and your public events
communications to keep your Team's
radio skills at their peak. Invite the
Emergency Planning Officer for your
locality to outline to your REACT
Team/Council its specific task(s) in a
disaster. Find out what training is
available to your group through his office
and arrange (o take it.

REACT 's fourth decade promises to
be its best yet. Help your Team and
Council in every way you can prepare
for the new opportunities coming our
way. Be ready to contribute to the new
communications needs of your own
community and those nearby.

The time to begin adapting to the
changing role of REACT is this very
day. REACT Teams have the experi-
ence, the expertise to make fundamen-
tal contributions to disaster communi-
cations.

Act now. Get in on the ground floor
of the new disaster management system
that is unfolding. What an opportunity!

Congratulations to the REACT
Teams and Councils everywhere that
are taking the lead in preparing for
tomorrow today.
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Headquarters Report

Both Lynda and | have kept busy
these past few months. The Team
renewal process for 1993 is now almost
complete. It is just about time to find
out what Teams are winners in the 1993
Early Bird Rencewal Contest. Head-
quarters wishes to thank all the sponsors
who contributed this year. Those spon-
sors include: Antenna Specialists
Company, Cobra Electronics, Firestik
Antenna Company, Grove Enterprises,
Inc., Hustler Antenna Company, K40
Electronics and Midland International
Corporation.

REACT Month for 1993 is just
around the comer. In this issue of the
REACT ¢r you will find valuable infor-
mation for your Team's use in promot-
ing REACT Month.

You can also look forward to the next
issue of the Team Topigs, scheduled to
be mailed in mid-March. This Team
Topics is full of valuable information 1o
help your Team and members promote
May Is REACT Month. In this issue
will also be a ballot for your members

10 vote on the Team liability and bond-
ing insurance. Inthe past the percentage
of REACT Teams' voting on specific
items has been low. Make sure your
Team votes. Remember, every vote
coumts!

You might notice some changes in
the REACT er with this issue. The
staff and Board of Directors hope that
these changes are as eye pleasing to you
as they were to us.

Plecase help welcome our newest ad-
vertisers, COMMtronics Engineering
and Wilson Antenna. Remember, when
your looking to purchase new equip-
ment and accessories to contact fhe
REACTer advertisers first.

Headquarters appreciates all the fine
articles we receive for the REACTer.
keep them coming. In submitting your
articles your letting other REACT
Teams and Councils know what your
doing. It is a great way to exchange
idcas. This is your magazine.

Keep up the great work, be safe and
remember, keep REACT ing!

Publications Promoting

REACT Now On Sale

Thanks to the efforts of R.K. Leef,
Life Member #453, information on
REACT can now be seen by literally
hundreds of thousands of individuals.

If you are in your local Radio Shack
orother independent radio and electron-
ics store pick up a copy of the 1993
Edition of Police Call - The Radio
Guide. Police Call is an excellent ref-
erence book and the largest selling
frequency guide in the world, with a
circulation of over 300,000.

Another excellent book on commu-
nications Mobile 2-Way Radio Com-
munications is also being offered by
radio and electronic stores, including

Radio Shack. Again, Mobile 2-Way
Radio Communications mentions the
REACT program.

REACT International, Inc. extends a
warm thank you to the efforts of Mr.
Leel who worked closely with both
publications, in securing the references
to REACT.

REACT also extends a warm thank
you to Gene Hughes, Editor of Police
Call and Gordon West, Editor of Mobile
2-Way Radio Communications. This is
another great 100l for getting the word
out about REACT and generating new
members,

THE REACTEF




May was chosen to be REACT
Month because it is the start of summer
travel which means increased activities
formany REACT Teams. Thus, many
more people in your community will be
made aware of your Team's volunteer
public service efforts through REACT
Month and then will see your Team in
action over the summer. The first major
summer holiday, Memorial Day Week-
end,isin REACT Month toemphasize
this point.

To increase awareness about
REACT, specifically your Team, in your
community, International suggests you
prepare and carry out the following
media attention-getters. These are
provided by the REACT International
Task Group on Public Relations, headed
by Dr. Hall Duncan, Director, as well as
Fred Lanshe, Task Group Leader.

Press release(s) detailing your
Team's recognition of May as REACT
Month, proclamation(s) received, and
Memorial Day activities; separate re-
leases may be created. Be sure to
mention the previous press release or
later relecases. Send these 10 print/
newspaper, radio and television media.
For more information about press re-
leases refer to the Public Relations Kit
from REACT International or (ke
REACTer article(s) on “Publicizing
REACT.”

Public Service Announcements
(PSA) Radio, The sample radio PSA
script shown in this issue can be short-
ened or lengthened, and personalized
for your Team. Send this to the radio
station along with your press release
and cover Jetier. Request one of the
stations better known personalities or
D.)."s 1o make the PSA for their exclu-

MAY IS

REACT MONTH

FOR 1993

sive use. This way the listening audi-
ence will recognize the voice and give
more attention (and credibility) to your
spot. Another hint is to mention a Team
officer/spokesperson is available foran
on-the-air interview for the station.

PublicService Announcements(PSA)
Television - Local stations and cable

systems. Contact the station and let
them know your Team can provide a 30
second PSA on REACT done by Bobby
Sherman (see the REACT ocder form).
The station can add your Team name
and contact number to the PSA with
their by-line generating equipment while
it's running. Or you can order the PSA
personalized from REACT Headquar-

Fred Lanshe writes...

©

ters. Here is an idea: In your press
release and” other media provide the
public a free REACT pamphlet, “Ger-
ling Help by CB Radio.” Provide
pamphlets to interested persons who
send the Team a self-addressed, stamped
#10 envelope. The pamphlets are
available from REACT International,
Inc. Stamp your Team name on the
front and/or inside. Also include infor-
mation about your Team and member-
ship opportunitics. Be sure total piece
weight is one ounce or less. This idea
benefits your Team in several ways.
The pamphlet educates recipient(s) on
how to make a call on CB Channel 9;
and your Team has a promotional ool
directed tointerested person(s); you may
get a new member.

“Have you ever noticed some Teams get a lot of publicity? Would

your Team like to?”

“There is a member in your Team who either has connections with
the media or would be a colorful news-source for a reporter, either
has an advantage. If the Public Relations Task Group provides a
media kit of information which tells you what to say and you have
someone to act as your spokesperson you're halfway there.”

“Press Releases, Public Service Announcement scripts, efc., may be
terribly creative, witty or profound. The media has to be persuaded
to read AND act upon them. TV and radio stations are inundated with
requests for freeairtime. Eventhough REACT isimportant, stations,
due to manpower or priorities, can NOT cover everybody’s everything.
They consider most everything REACT does as ‘Human Interest’
- NOT hard news. Requests for consideration of your PSA or Pro-
claiming MAY as REACT Month must be made well in advance.”

4 THE REACTER




REQUEST FOR
“MAY IS REACT MONTH”
PROCLAMATION -

/7

WHEREAS, through REACT (Radio Emergency Associated Communi-
cations Teams) over 9,000 people participate as volunteers to provide highway
safety and emergency communications using their own two-way radios in their
communities; and

WHEREAS,the . (your city/town)
area is fortunate in having a local unit known as

» (your Team name),
which has served well in many civic endeavors; or (list a few big local events)
and (if your Team is involved) sponsor “Highway Safety Coffee Breaks,” and

WHEREAS, REACT 's cumulative efforts, result in the saving of many
lives annually, through the greater speed with which medical aid is reached to
an accident scene, and better communications provided in time of natural dis-
asters. (Providing refreshments to weary drivers, if your Team has Safety
Breaks).

NOW, THEREFORE, 1 . , (Mayor’s/Gover-
nor's name), do hereby designate the month of MAY, 1993 as

NATIONAL REACT MONTH IN (City/State/Province)
during which all citizens shall take notice and be aware of the significant con-
tribution every local REACT Team makes to the welfare of their local com-
munity, as time to honor and recognize these local groups and their members.

IN WITNESS WHEREOF, | have hereunto set my hand and caused the
Seal of the

(City/State/Province),

(State/City/Country) to

be hereto this Ist day of May, 1993.
o (Mayor/Govermnor/Premier)

(Retype with your Teams information included)

GET READY FOR
SAFETY BREAK 93

IN REACT MONTH

Team Events

Allen County REACT #C322,Lima,
Ohio had a very active 1992. InJanuary
the Team had 24 members and ended
December with 33 members. Team
members participated in the Klondike
Derby For The Boy Scouts, Walk
America and an Easter Safety Break to
name just a few activities during the
first months of 1992. Other events
included an antique car show, the
Spencerville Antique Fire Equipment
Parade, the Labor Day Parade and the
Johnny Appleseed Apple Butter Festi-
val.

Besides these functions and many
more, members patrolled Lincoln Park
in July, August and September during
dances held on Friday nights. During
September and November football
games the Team helped direct traffic at
the Lima Stadium.

On Saturday nights, from April to
September, 16 units drove 14,420 miles
and donated 629 hours to run road patrol
for the Ohio Suue Patrol.

During their busy year performing
normal Team events, members helped
witha major fire in Lima, flash flooding
in the county and assisted in traffic
control for over 150 accidents.

REACT Sauroeste, Inc., #4027,
Yauco, Puerto Rico was very busy during
the first half of 1992. In conjunction
with REACT Month in May, the Team
was honored by a proclamation from
the city mayor. May also brought floods
to the region. During the floods, the
disaster team was activated by the

\  American Red Cross.

After over a year of meetings with
town officials, members of #4027 were
responsible for the assignment of anew,
fully equipped, fire truck and building
extension to house it, for the commu-
nity.




Team Events

REACT Jersey Team #5037, Chan-
nel Islands is alive and working hard in
the United Kingdom. Team members
found themselves busy in August work-
ing disaster relief during a flash flood.
Members also worked the Aventi-Cycle
Ride as well as the Jersey Ralley.

Peninsula REACT of Virginia,
Inc., #2037, Newport News, Virginiais
establishing a relationship with the Pen-
insula chapter of CCATS (Concerned
Citizens Advocating Traffic Safety).
This is part of an effort to provide
publicity for REACT in the Hampton
Roads area of Virginia and also infor-
mation on new legislation in the works
in the state capital. Under the new
agreement REACT will be able to
work closer with the local communities

in areas of traffic safety.

RADIO
PUBLIC SERVICE
ANNOUNCEMENT

Don’t Drive Alone
Have A Traveling Companion

A CB radio in your car or boat is an ideal communications link in case of
accidents, need for road directions, or an encounter with an impaired driver.

REACT Team,

(insert your Team mnn3

affiliated with REACT International, Inc., monitors CB EMERGENCY
Channel 9 for calls requesting assistance. Today's REACT Teams also
provide communications for various local community events, using a variety
of authorized frequencies. Many REACT Teams sponsor Highway Coffee
Safety Breaks, during the summer holiday months.

If your interested in public service and want the satisfaction of knowing your
efforts make a difference in your community...

Contact

(insert your Team name) REACT at (insert your lclcphonc number)

or send a sell addressed stamped envelope to

(msenyour 'Téﬁ*nr at (insert your Team address)

(Repeat contact information for 60 seconds)

Douglas County REACT #C663,
Omaha, Nebraska ended 1992 on a
positive note with an increase in the
Team membership. The Team also
reported an increase in activities and
monitoring hours. In all, a total of 405
calls were answered during a total of
1,566 hours. Along with this, other
team activities, tomado watches, pa-
rades, runs, etc., totalled 2,490 hours,
and 13,841 miles. Team members
reported an increased interest in CB
radio and calls being reported over
Channel 9.

Cedar-Loo REACT #4748, Water-
loo, lowa was honored to provide crowd
and traffic control as well as participat-
ing as parade marshall for the Five Sul-
livan Brothers' Parade held on Novem-
ber 14, 1992. The parade was just a part
of a multi-function, two day event; to
commemorate the SOth Anniversary of
the sinking of the U.S.S. Juncau, at the
battle of Gaudacanal and the deaths of
all 5 Sullivan brothers from Waterloo.

Cedar-Loo REACT was the only
one of three radio groups in the area,
asked to provide these services and Team
members were proud to lend a hand.,

San Angelo REACT , Inc., #3387,
San Angelo, Texas established contact
with Santa via a special GMRS link on
December 22, 1992, Several small pa-
tients of Shannon and Angelo Commu-
nity hospitals was able to talk to Santa
and give him their Christmas lists direct
from their beds. Of course, elves station
at each hospital helped by obtaining in-
formation on each child, which made
the conversations to Santa more per-
sonal.

REACT Sana (Gary Pittman) did an
outstanding job with great “ho,hoho.”
San Angelo REACT also sponsored
three angles for the Salvation Army
with clothing, toys, eic.

THE REACTER




Team Events : —— D

_ | ) | IS YOUR
Door County REACT #4755, Stur- e | —C

geon Bay, Wisconsin, began 1993 with ’% I ‘} D T i

a membership drive. Team members | e S :

have also been actively publicizing the
REACT program. m
A major goal on the
Teams' agendaistoincrease
monitoring during 1993.
Plans are already in prog-
ress 10 train the member-
ship in CPR. Team mem-
bers are also looking at
expanding their communi-
cations capabilitics with the
addition of GMRS.
Several events are
planned throughout 1993
including, a May Safety
Break and the June Jubilee.,
Team #4755 will be aiding
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Evaluation of

Hurricane Andrew

The Florida REACT Council was
heavily involved in Hurricane Andrew
from the very beginning. All Officers
were put on alert 48 hours before the
storm hit landfall. Twelve hours before
landfall we were contacted by Emer-
gency Management in Brevard County
(131 miles north of Dade County) to
start manning the Command Center.
We could be in better control of the
situation since we still didn’tknow where
the storm would hit. Manning the Center
was not only the Council President &
2nd Vice President, but teams members
from North Brevard REACT #2562
and Space Coast REACT #4577 as
well. Inallover 100 REACT man hours
were in-
volved.
We also
began no-
tifying
Teams
within a
300 mile
radius of
south
Florida 10
standby
and sce
how many
units, per-
sonnel and equipment we would have if
needed. It became evident 8 hours be-
fore landfall, we had a major problem
with people finding food and shelter as
they evacuated out of south Florida. Re-
ports were coming in as far north as
Gainsville, Daytona and Jacksonville.
All the rest areas were jammed. We
notified all Teams along the interstate
highways 10 set up coffee breaks. We
had excellent participation. The largest
set-up was on 1-95 north bound in Palm
Bay where a joint effort between Space
Coast, North Brevard & Brevard

C.A.R.ES. REACT #4743 cared for
thousands of evacuees over a 72 hour
period. Others set up on 1-75 and all
along 1-95. Afiter the devastation was
known, the Council tried to contact our
Teams insouth Floridatonoavail. After
6 days we contacted Broward County
REACT #4694, which was manning
shelters in schools. CB & GMRS
communication was basically non-exis-
tent. A few mobiles were operating.
Dade County REACT #4810 was
contacted after 21 days. All members
homes and businesses were cither de-
stroyed or heavily damaged.

Council and Teams from all over the
country began contacting me to see if
they could
assist. We
told them
nottosend
any per-
sonnel or
equip-
ment until
we could
see where
they were
needed.
They were
requested
to send
clothes, money, baby goods, soap, tooth-
brushes, etc., through the Salvation
Army. We want to thank those Teams
and Councils for their generosity.

Since Hurricane Andrew, the Coun-
cil has gained a new insight in disaster
preparedness and is revamping its’ pro-
cedures. The following is a list of some
of the changes.

1. Have an Emergency Manager lo-
cated in the Center of Florida with a
back up.

2. Each Team will have contact infor-

By Jerry Rowton, President

Florida Council of REACT Teams, Inc.

mation, besides the Team President.

3. Have emergency equipment lo-
cated in Central Florida that could re-
spond within 6 hours.

4. Have a list of emergency capabili-
ties of each Team.

5. Notify Alabama and Georgia
REACT Teams for assistance, if needed
to do their proximity to Florida.

6. Contact REACT International,
Inc., to set up an Emergency Response
Net, in case we need further assistance.

We have learned a lot through shar-
ing with other organizations and survi-
vors that will make us a better support
group to bolster Emergency Manage-
ment. The biggest thing we leamed
through all the seminars, reviews,
meetings, eic., was we must get a strike
Team into the area as soon as we can
before any agency responds with a
request. Team participation would be
after the danger for the Team to go in
and before major road blocks are set up.
The Team must be self sufficient for at
least 7 to 10 days, with GMRS, CB and
Ham capabilities if possible. The Team
must also be able to provide their own
security. This Team would go in and
start the communication. It was noted
that communication was practically zero
for over 5 days and 10 days ran 25%
reliability. It took over a month before
the majority of the affected areas had
adequate communications.

The Florida REACT Council has
set up a task committee and will report
back at the next council meeting in May
with final recommendations. One final
note, Florida MUST recruit more Teams
in all areas of the state for better cover-
age. Seventeen Teams are not enough
to cover Florida properly.

THE REACTER




Greetings to Life Members:

In this article for the March/April
issue of the International newsletter, |
am going to be very short, but have
some statistics not reported on in the
January/February issue.

These relate to the participation of
Teams in the voting of the items on re-
structuring and field director term of

Life Membership Corner

I know we have life ’mbcrs in more
than 17% of our Teams. | know that
more than 17% of our Teams have
numerous activities, but to think that
there are only 17% of the Teams inter-
ested in what goes on and how things are
run in REACT is just a little hard to
compute.

I really hope that we have a better

office. Below is the breakdown by  showing than this in the upcoming field
state: E

STATE TEANS VOTED < VOTED
AL 3 o0 0
AK 3 0 n
AL 2 2 100
AR ? o n
CA " 1”2 "
co s o o
cT | 0 0
oc I 0 0
Dc | 0 o
n " 3 "
aA 3 0 0
HI 3 o0 0
o p | 0 o
i 9 L) b1
IN pL ? 2
A 3 2 &7
s 6 | "
KY 13 0 o0
LA ] o 0
ME 2 1 S0
MD 4 4 2
MA ] o 0
M v 2 "
MN L] ! 13
;S 4 1 23
MO 4 1 3
MT 1 L] 4]
NE 19 3 »
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director elections.
REACTT ully yours,

R.T. Gamble, LM #226
Chairperson

Life Member Committee
P.O. Box 63

Kirkland, WA 98083.0063
(206)823-8129

ECH 1 IPS

Avoid handling any radio by its an-
tenna. The exterior may seem unharmed
but interior damage can occur unno-
ticed.

Gently tighten radio baseplate screws
every few months. Handling and vibra-
tion can loosen them. That will cause
intermittent battery contact and poor
operation.

Turn your radio OFF when inits charger.

Take NiCad batteries to your dealer for
a check up if they won't hold a charge
forover 8 hours. Inregular use a battery
should last about |8 months. Havethem
checked to save money. They may not
be “dead™.

Swap components (antenna, battery,
charger) with a similar unit to pinpoint
a radio problem before you take it to
your repair shop.

If control knobs loosen, head for your
radio shop at once to avoid internal
damage.

Leather cases and plastic holders help
prevent costly impact damage.




Having just finished reading the ar-
ticle “The Great Virus Scare™ from the
February issue of Compute, 1 felt the
need to talk about some of the steps you
should take to protect yourself from the
potential of contracting one. First the
question what is acomputer virus? Philip
Chien describes it as a program that
attaches itself to another program. It
then replicates itself and spreads to other
programs. As programs are shared, the
virus spreads geometrically, infecting
more and more compulers. At some
point, the virus activates and performs
itsdamage. This can range fromasimple
prank to erasure of all the files on the
computer’s hard drive. In all cases,
viruses are programs that were written
by an outlaw - a hacker who specifically
sets out to damage other people's
computers.

Second question is, how do | get a
virus? Any program you run on your
computer has the chance of containing
a virus. Some have a greater chance of
containing one than others such as those
youmightdownload froma BBS. There
have even been cases that have shown
that even commercial programs have
the potential of containing one but 1o a
much lesser chance. In any case you
must execule the file with the virus to
begin thedamage. For this reason, there
are steps you can take to protect your-
self from contraction of a virus.

How do I protect my computer from
possible damage? There are several
scanning programs on the market that
are designed to search your files on your
hard drive looking for all the known
virus codes. Once found the file names
are reported. In some cases the code is
removed from the infecied file. My
recommendation is to delete the infected
file and 10 restore the file from a backup
of the original. This brings up the best
first line defense. Once you are sure you
have no infected files on your hard drive
you should make regular backups of all

BBSing For Fun

Virus Protection

of your files on aregular bases. To make
sure you have no viruses on your hard
drive you should scan it before backing
up your files. You should also scan any
new software prior to running it on your
computer. For us in the world of BBS
usage we have an added problem,
compressed files. Zipped or Archived
files add to the woes of the average
scanning programs. Due to the way these
files compress codes, it makes it impos-
sible for the scanner 1o recognize the
known viruses it is designed to spot.
This means you must first unzip ordeArc
the file before scanning. I also recom-
mend whenever possible to download
files onto a floppy disk. If room permits
unzip the file to a floppy as well, due 1o
the size of some of these files that may

by Ken Green, President
Sedgwick County REACT #4208

not be possible. Never assume that just
because you know the person you are
getting the file from that it can’t be

infected. As an example, a User of our

BBS uploaded a file containing at least
three known viruses. One of our
REACT users downloaded it and in-
fected his computer before we were
aware of it. The file has since been

removed from our BBS and steps have

been taken to ensure scanning is done on
all uploaded files now but not until after
its damage was done. The REACTer
was forced to reformat his hard drive
and restore all of his old files from his
last backup. This took him several hours
and recreation of any file he had changed
since his last backup.

The following is an excerpt from Compute.
Virus Paranoia

One year ago, the name Michelangelo
panicked hundreds of thousands of
computer owners. With the fires of
hysteria fanned by news broadcasts and
cager computer salespeople, thousands
of antivirus programs were sold. Mich-
clangelo’s trigger date came and went
with barely a whimper. A couple of
computers turned out to be infected, and
a few users found out that they had made
lucky investments - successfully elimi-
nating viruses, including Michelangelo,
before they activated. But for the most
part, users wondered what the commo-
tion was all about.

Most of the media reports described
the potential damage by viruses in great
detail but overstated the danger, imply-
ing that any computer could be infected
and damaged by this one particular virus.
The few stories that informed users that
only certain people might be effected
were lost in the flood of sensationalist
stories.

The fake virus is an offshoot of virus

paranoia. A disgruntled employee might
purposely erase his or her computer’s
drives, claiming that a virus destroyed
the system. A careful examination of
the computer’s remaining contents can
often determine whether or not there
was actually a virus that affected the
computer.

A good backup program is just as
important as a virus detector, and using
both programs should be a regular habit.
However, users aren’t as conscious of
the potential damages from not backing
up their computers. While your hard
disk is always at risk from a virus attack,
it's also at risk for accidental erasure. If
your hard drive was erased by a virus,
you should be aware that your backup
probably also includes the same virus
and must be carefully disinfected with
an antivirus program (o prevent your
data from being erased again.

No matter how good a virus detector
you have, you still need a good set of
backups.

THE REACTER



CALENDAR OF EVENTS

March 27 - 28, 1993 - New Jersey State REACT Council 4th Annual Con-
vention. For further details please contact a council representative.

April 1, 1993 - Deadline for article and advertising sut;m'ission in the
REACTer magazine. '

April 3 - 4, 1993 - Washington State REACT Council meeting. Hosted by
Evergreen REACT #2869. For further details please contact the host team
or a council representative.

April 10,1993 - Oklahoma State REACT Council meeting. For furtherdetails
please contact a council representative.,

April 17, 1993 - Wisconsin Council of REACT Teams meeting. For further
details please contact a Council representative.

April 18, 1993 - Minnesota REACT Team Council meeting. For further
details please contact a Council representative.

April 18 - 24, 1993 - National Volunteer Week
May, 1993 - REACT Month.

May 2, 1993 - Southem California State REACT Council meeting. For further
details contact a council representative.

May 16, 1993 - Upstate New York REACT Council meeting. For further
details please contact Reginald Hanson, Secretary of the USNYRC at
(315)328-4309.

May 16, 1993 - Kentucky State REACT Council meeting. Hosted by
Louisville METRO-REACT Team East. For further details please contact
the host team or a council representative.

May 23, 1993 - North Carolina REACT Council meeting. Hosted by Wake
County REACT. For further details please contact the host team or a council
representative.

May 31, 1993 - Memorial Day. Headquarters will be closed.

June 1, 1993 - Deadline for article and advertising submission in the
REACTer magazine.

June 26 - 27, 1993 - Texas State REACT Council meeting & Field Day
Activities. For further details please contact a Council representative.

July 10, 1993 - Wisconsin Council of REACT Teams meeting. For further
details please contact a Council representative.

July 19 - 23, 1993 - REACT Intemational Convention hosted by Southwest-
em REACT of San Diego County, Inc., #C475. Further details in this and
upcoming issues of the magazine.,

REACTing
To A Big One

by Evelyn Tulloss
Big Bear Valley REACT #3111

Big Bear Valley REACT #3111
found themselves in the midst of a 7.5
and 6.6 earthquake on June 28, 1992,
The earthquakes took place while plan-
ning for a July 4th fire watch exercise
with the U.S. Forest Service as well as
an exercise with the San Bemardino
County Sheriff on Search and Rescue.
Centered in the Landers and Big Bear
area, the quakes caused severe damage
to homes and businesses. Team #3111
was on the air in less than 10 minutes
beginning the first of three health and
welfare checks on the members and
their families.

The preliminary check showed much
household destruction, but no physical
injuries. At this point, the Team set up
radio communications throughout the
valley as the telephones were out. They
dispensed information on the available
escape routes from the valley, called in
a plane crash, checked on the health and
welfare of persons in their neighbor-
hoods and helped evacuate one member
whose house was damaged. Many of us
served on the radios literally around the
clock. The members not doing commu-
nication checked on gas leaks and deliv-
ered emergency food to the people
sleeping in parks. Members also pro-
vided transportation to damage assessor
teams and greatly aided the Red Cross
the first two days.

A Red Cross shelter was opened at
the local high school and was manned

{Conrinwed on page 13)
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Training & Development Committee

Train for the Future

If you're seriously interested in public
safety, the newest training package from
REACT Intemnational is for you. The
multitude of children and elderly who
arc reported missing concerns many
communities. This training will expand
your knowledge and give you the
competence and professionalismtooffer
your services in your local area. These
are skills you will be able to use your
whole life.

If a portion of your REACT Team
is interested in being involved in more

than walk-a-thons and parking duties
this thorough SEARCH training will
expand your horizons. You'll feel
confident that you'll be on your way to
professional expertise and it will helpto
build a top-performing team.

This is the opportunity you've been
waiting for. Law enforcement and public
safety officials respect training and
commitment. Show them you are a
group they can count on. The authori-
ties will see that with this training, your
members have a clear advantage over

by Bonnie Zygmunt, Chairperson

non-trained volunteers.

Take this important first step. To
order “SEARCH TEAMS, Basic Man-
ual For Search And Rescue fill in the
orderblank below and senditio REACT
International. Learn everything from
Witness Interviewing and Basic Direc-
tion Finding to Starting a Search Team
in your REACT Team. Your order for
this instructive 28-page training book
will be filled prompitly.

r-——--—-----------------------------1

Subject:

101 Monitoring

301 Search Teams

TRAINING REGISTRATION FORM

Fill in your full name and address, your REACT Team number and REACT member
ID number (as found on your REACT card). Enclose $7.00 for each training module
you request and $2.50 for cach GMRS FCC Rules Part 95A you request.

NOTE: When purchasing the 201-GMRS Training Module the FCC Rules is included).

201 GMRS (Includes FCC Rules)

GMRS FCC Rules - Part 95A (ONLY)

Name e s—

First Initial Last
Address
City State Zip
Team # Member ID#

AR GMRS Manual (5700
TR EE e GMRS FCC Rules Only (52.50)
Wichita, KS 67201 TOTAL ENCLOSED s
e e e o o e e e e e

L---------------
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Monitoring Winners

CANADA
Ward Kennedy

CALIFORNIA
Patrica Pierce
Paul Dillree

ILLINOIS
Joel Kogen

INDIANA
Paul Simpson

MASSACHUSETTS
Bruce Talanian

NORTH CAROLINA
David Callahan

NEW YORK
Douglas Rumsey
John Soto
Richard Zwirlein

SOUTH CAROLINA
Bobby Mosier

WISCONSIN
Linda Kirschling
ORDER YOUR
MODULES TODAY!
NOW AVAILABLE IS

101 - MONITORING
201 - GMRS BASICS
301 - SEARCH TEAMS

GMRS Winners

CALIFORNIA
Paul Dillree

Bill Rogers ’
Patricia Pierce s

COLORADO
Grey Lacene

INDIANA
Paul Simpson

NORTH CAROLINA
David Callahan

NEW JERSEY
Robert Scherlacher
Dick Cooper
Ralph Gibson

NEW YORK
Douglas Rumsey
John Soto
Richard Zwirlein

OKLAHOMA
Joseph Price

SOUTH CAROLINA
Bobby Mosier

VIRGINIA
Johnny Helton Jr.

WISCONSIN
Ken Eustice
Linda Kirschling
Mark Kirschling
David Rothschild

THE REACTER

ATTENTION!!!

THERE WILL BE A SPECIAL
GRANT WRITING WORK SHOP
OFFERED AT THE 1993
REACT INTERNATIONAL CONVENTION
DETAILS WILL BE IN THE MAY/JUNE

ISSUE OF THE REACTer MAGAZ

(Continued from page 11)

and staffed partly by REACT members.

Over 5,000 homes were damaged or
destroyed. Many persons flocked to the
mountains only to find their vacation
homes uninhabitable. REACT also
participated in helping the Bear Valley
Emergency Services office take care of
the needs of the homeless. Transporta-
tionby REACT members tallied many
miles in helping the less fortunate,

Early on, trained Red Cross workers
from nearby unaffecied areas gathered
at the shelter and began organizing
activities.

Our Team learned some valuable les-
sons during this emergency. The most
important was that although we had
been discussing and planning for years
for a “future” emergency, our response
could have been improved.

Members leammed several key points
during this disaster. Individuals needto
seck out their own tasks. Teams should
make sure their emergency trailer and
supplies are adequately stocked. All
untrained persons should wait for a
request to help from disaster service
relief agencies. When they send out a
request by all means have your leader
choose the best, most available mem-
bers to answer the call, until that time
stay away.

We also learned that working under |
stress, with an adrenaline rush, that four
hour shifts can seem like along time and
rest periods should be mandatory. Some |
of the members found that the best
therapy for our own terror was to talk
and help others less fortunate.




1993 REACT International Convention

Plans continue to move along for this
year's convention. Rest assured that
you will be kept busy with work shops
and seminars.

Seminars
Emergency Management
Grant Writing
Disaster Communications
(seminar/display)

Work Shops
Grant Writing
Search and Rescue
Public Relations
REACT Operations (Headquarters)
FEM.A.

Door prizes continue to accumulate
with over 100 donated items to be given
away. Your TEAM or COUNCIL may
donate items. All donations will be
greatly appreciated.

YES, there will be TOURS. You will
have Tuesday afternoon free for taking
a tour, relaxing or battling the
breeze...your choice. Tours will be
offered EVERYDAY if there are suffi-
cient numbers to fill the minimum
requirements.

COMMUNICATIONS
CB channel 4 and 9; GMRS (pri-
mary) 462.675 (103.5 tone) with mul-
tiple other GMRS frequencies moni-

San Diego Bound

tored, open tone includes .575, .600,
625, .650 and 700. Amateurs may use
the LYONS repeater on the 141.265 up
600 no PL. All COMMS will be avail-
able through the operator in the COMM
center. Don't forget a copy of your
license.

RVers

Comtact Lonnie Trammel, our Wagon
Master, at (619)476-7282 (recorded is
attached) for reservations at Campland
on the Bay (approximately 5 miles from
the site). Car pooling to the Convention
is highly recommended. RV's may
park in a designated area at the Town &
Country, but NO overnight camping is
allowed.

TEAM PLACARD CONTEST

This years theme is “COMMUNI-
CATIONS."” Double sided placards are
preferred with maximum size of 10" x
20",

HOSPITALITY ROOMS
Smoking and non-smoking will be
open 24 hours. A wide varicty of goodies
including healthful snacks and drinks
will be available. Yes, Ron tea will also
be offered.

TEAM BANNER
AND DISPLAYS
If you would like to display your

Team or Council banner, bring it with
you. Banners should be no larger than
3 feet by S feet. If you want a table
reserved (free) for your Team display,
including historical photo album, please
contact us at one of the telephone
numbers listed below.

SHARE YOUR IDEAS

AND LEARN FROM OTHERS

An Emergency Communication Dis-
play/Seminar is planned. If you can not
bring your vehicle, then bring the next
best thing: a video tape, no longer than
5 minutes, highlighting your Team
vehicle or one you have access to. This
includes how you do your Safety or
Wake Breaks. Prizes will be awarded.

SQUARE DANCING ANYONE?
A professional caller will be provid-
ing his music and services (squawking
only, sorry) on Monday evening. Come
have fun and learn.

The next issue of Team Topics will

contain another Convention update, a
tentative schedule, tour listings, RV
information and newsletter contest
deadlines.

If you have any suggestions for addi-
tional activities, work shops or semi-
nars or need additional information on
the Convention, please contact us.

Call

Pat Pierce, Convention Chair
(619)422-1494 (days)
(619)448-6788 (evenings)

Team/Convention Fax
(619)420-8134 (24 hours)

Write

1993 REACT Intemational Convention Commiitee

P.O. Box 21277

El Cajon, CA 92021
Scott English, Convention Operations

Southwestern REACT of San Diego County, Inc. #C475

P.O. Box 4554

San Diego, CA 92164-4554

THE REACTER




MAY IS REACT MONTH! Now
is the time to make your plans to pub-
licize your team and its activities. Get
those proclamations ready so they can
be signed before the first of May and use
them in your publicity. A good place to
display them is in your public library.
Wear your REACT identification, such
as badges and emblems. Use signs on
your vehicles if you have them. Use the
suggested public service announcements
supplied by REACT International, but
include details about your own team. If
possible use a video of Team activities
or possibly the Bobby Sherman tape.
Many radio talk shows are looking for
guests. You have a unique service to
publicize. Tellthe REACT storyevery
time you get a chance. This is an
excellent opportunity to publicize your
Team and REACT International to the
fullest extent. The publicity will help
you find new members.

I want to take this opportunity to
welcome COMMtronics Engineering,
who make scanners, and Wilson Anten-
nas who make CB and Ham antennas.
They are new advertisers in (e
REACTer. Supportthe advertisers who
support REACT.

Soon, you will be receiving the infor-
mation about the 1993 candidates for
Field Director. One of these candidates
will be in office for three years and the
second one for two years. For the past
' several years the Field Directors have
| been elected by less than one-half of the
teams in REACT. Voting for the Field
Director of your choice is one of your
opportunities to tell the REACT Board
of Directors how you feel. Choose the
person you feel will represent your
interests best and be sure your team
casts its ballot. Take time to be sure the

A Field Directors Comments

envelope is signed properly and mailed
in time to be delivered by the deadline.
For the benefit of those who do not
know how the ballots are counted, the
ballots are picked up the Saturday be-
fore the convention by the membership
chairperson. He, the Field Directors
who are not candidates for office, one
At-Large Director, the office manager
and two REACT members, chosen
from those amriving early, count the
ballots Saturday afternoon. After the
ballots are counted the winners are
determined. All candidates are notified
of the results and then a general an-
nouncement is made on GMRS.

We have learned that The Deparnt-
ment of Transportation is requiring more
reflective tape on the back of “over the
road” trucks. Contacts have been made
with several trucking companies asking
them to use the REACT emblem on
theirequipment. You may see the name
REACT on the back of trucks in your
area shortly.

The 1993 REACT International

years.

32 NEW REACT TEAMS

REACT welcomed 32 new Teams to the fold during 1992.

When the dust settled and figures were tallied at year's end, Puerto Rico
led the U.S. with 4 new island Teams. Ohio was close behind with 3 new
Teams. Nevada and Wisconsin added 2 new Teams each.

Canada increased its REACT rolls by 5 new Teams. Germany
rejoined the REACT ranks with its first Team after an absence of several

Congratulations 1o current Teams and Councils that helped some of
these newcomers along with their chartering.
A hearty REACT welcome to all.

by Richard Pratz, Secretary

Convention isonly about sixteen weeks
away. This year there will be a special
workshop for those wanting to know
about grant writing. Check the
REACTer for more information. The |
workshop will be limited to about
twenty-five people. A certain amount
of work must be done before conven-
tion, there will be two workshops for the
twenty-five members and then their
work will be critiqued following the
convention. At this point their work
will be ready to send to prospective
granting foundations. You will want to
take advantage of this unique opportu-
nity. Check the REACTer for com-
plete information. There are other semi-
nars and workshops planned. There
will be time to see the city, chances to
visit with old friends and opportunities
to make new ones. Convention time is
a gathering of REACTers from all over
the United States and the world. ltisa
time to share your ideas with othersand |
leamn their way of doing things. I'll see

you is San Diego!!! '

THE REACTER




©)

anwS CB

by the PRTG

Getting
More Young
People Involved
Through Education

Contact Your Governor's Office and
see if they have an Office of Citizen's
Service. Itis anational program funded
by Congressional appropriations through
the commission on National and Com-
munity Service. Through this and similar
programs throughout the other states,
over $10 million is invested in youth
services.

With the attention of both major po-
litical parties focused on the importance
of education to the nation's future, these
programs, will be in the forefront of the
news media in the months and years
ahead.

Ground work is being established in
Pennsylvania through PENNSERYV for
a cooperative effort aimed at enlisting
school students as volunieers in the
REACT Programs. The students would
work as part of Teams, for example in
monitoring, coffee safety breaks, walk-
a-thons and bike-a-thons.

These programs would be aimed at

Publicizing REACT

developing a sense of social responsi-
bility and a sense of self-worth in young
people as the director has explained.

PENNSERYV staff members have
been supplied withcopiesofthe REACT
Team Contact Directory. The directo-
ries will be distributed to cach of its
regional offices and school administra-
tors, through its periodical newsletter.

A Special Mention Earned by John
Murdock, George Dias and Fred
Lanshe of the PA REACT Council.

Mark your calendars --- April 20,
1993 is National Youth Service Day.
All REACTers should recognize Jun-
ior members and the Junior Program for
outstanding service within your com-
munity.

The Boy Scouts
Of America

Exploring Program

Is another fine program to pursue for
more youth volunteers.

Explorers are young men and women
aged 14 through 20 who join Explorer
Posts organized by career interests in
their communities. The program of
these Explorer Posts matches the inter-
ests of youth with the adult expertise
and program resources of the organiza-
tion.

The LLEMLA. REACT Team#C546
of Pennsylvania, has sponsored a suc-
cessful Emergency Service Explorer
Post in the field of Emergency Radio

Want To Exchange Newsletters With Another REACT Team?
Send your Team and Editors name and address to:

Fred Lanshe, Chairman
Public Relations Task Group
630 Washington Street
Allentown, PA 18102

Communications and Electronics since
1974. Post 99 members have gone
through the same training procedures
as the regular Team members and have
worked many events with them.

Many good people have come up
through the ranks 1o be involved at the
various levels of the Team. Others are
getting involved around the country.

If you are interested in more infor-
mation on Exploring, contact:

Boy Scouts of America
National Council of Exploring
1325 West Walnut Hill Lane
P.O. Box 152079

Irving, TX 75015-2079

A Special Mention Eamed by Agnes
Drauch of LLEM.A. REACT Team
#C546 of Pennsylvania.

Sounds Good

Is your Team interested in exchang-
ing your newsletter with other Teams.
If so, send your Team and Editors name
as well as your mailing address to:

Fred Lanshe, Chairman
Public Relations Task Group
630 Washington Street
Allentown, PA 18102

From time to time, this column will
publicize the Newsletter Exchange List.

Triple “C” REACT #4054 ,P.O.
Box DC, Bethel Island, CA 94511
produces a great newsletter thanks to
Jack O'Keeffe, Editor. The Team
assisted with Earthquake Preparedness
and Earth Day. Team members pa-
trolled as eyes and ears at the park
during the events. Would you like to
sce Team #4054°s newsletter? Write
Jack with a request to be put on the
mailing list, but don't forget to send
them your newsletter(s).




501(c)(3)
EXEMPTIONS
REVOKED

Several REACT Teams have had
their 501(c)(3) non-profit status sus-
pended.

To protect the blanket 501(c)(3) ex-
emption that benefits all REACT
Teams, Headquarters recently took the
unprecedented action. The Teams
involved had failed to provide the EIN
document which IRS requires.

REACT International must submit
cach U.S.Team's EIN to the IRS each
year. This filing safeguards the blanket
exemption for all American REACT
Teams.

“We are volunteers, but the IRS views
REACT as a business, a non-profit
business,” commented REACT Presi-
dent Ron McCracken. “ REACT has
the same legal obligations to the IRS as
the largest U.S. company. The IRS is
scrutinizing all non-profits much more
closely. Unless we discipline ourselves
to comply with IRS rules, we will
unfairly jeopardize the blanket 50 1(c)(3)
exemption that REACT Teams cher-
ish. We can’t risk tha.”

Headquarters has notified the affected
Teams that as soon as they provide the
needed EIN they will again be entitled
tothe blanketexemption other REACT
Teams enjoy.
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REACT Meeting Interrupted By Disturbance
San Bruno Police Take Reports

by Robert M. Riechel, Public Relations Officer

|
The special guest at the February,
1993 general meeting of REACT of the
Golden Gate Area, Inc., #C373, was
San Bruno Police Officer Jonathan
Burke. During the presentation, two
suspects entered the meeting room inter-

rupting Officer Burke.

After the disturbance stopped, Offi-
cer Burke, the Crime Prevention Offi-
cer for the City of San Bruno, California
changed his presentation “Being Effec-
tive ‘EYES & EARS’ in One's Com-
munity” to conducting a test on accu-
rately reporting what one saw and heard
by passing out to our members Suspect
Description Forms. The members were
tasked with filling out the forms record-
ing the just concluded disturbance.

After the forms were filled out, Of-
ficer Burke called the two suspects back
into the room. He then polled the
audience to see just how accurate and
complete their observations were.

REACT of the Golden Gate #C373
San Brune, CA

REACT of the Golden Gate Aren,
Inc., is pleased to report that as a result
of this exercise, our members were able
to return to their community with better
“EYES & EARS.” That way, when
they have the need to report what they
see 1o the San Bruno Police Department
or other agencies, their reports should
be more accurate and complete.

What was learned by this exercise
will allow REACT members to be
better able to get more of the facts from
the reporting party when they receive a
call for assistance over Citizen's Band
EMERGENCY Channel 9, UHF, or
Amateur frequencies.

REACT of the Golden Gate Area,
Inc., wants tothank the San Bruno Police
Department, Chiefl of Police Frank
Hedley, Officer Jonathan Burke and
especially the 2 suspects for their in-
volvement in this “EYES & EARS"
exercise.

New Teams Chartered

Aguilas REACT
Quebradillas
Quebradillas, Puerto Rico
December 17, 1992

REACT Medicine Hat
Alberta, Canada
December 21, 1992

Dells Vacationland REACT
Portage, Wisconsin
January 18, 1993

Don Valley REACT
North York, Canada
January 26, 1993

#4867 REACT Fallon
Fallon, Nevada
February 12, 1993

#4868 Citizens Radio

Alliance REACT

Lansford, Pennsylvania

February 17, 1993

#5038 REACT Funkhilfe

Kirchberg, West Germany

December 21, 1992

THE REACTER



The H.E.B. Grocery Company has
awarded a $1,500 grant to the Texas
State REACT Council to support holi-
day Safety Breaks in 1993. This is the
second grant made by the grocery
company to Texas REACT Teams.

H.E.B. is a major regional grocery
company operating mainly in South and
Southeast Texas, including the Austin,
San Antonio and Houston areas. The
company is presently expanding its
market area in East and Central Texas.
However, the grant funds are available
to any REACT Team in the State.

Texas Teams Get
Safety Break Grant

by Stwart M, Deluca
Travis County REACT #3022
Austin, Texas

Under rules adopted by the Texas
State REACT Council, the grant is
managed by Travis County REACT
#3022. The funds arc used to reimburse
Teams for their out-of-pocket expenses
in connection with holiday Safety
Breaks. Many Teams operate their
Safety Breaks at state-owned rest areas
on interstate highways, where they are
not allowed to solicit contributions. The
H.E.B. funds also can be used to buy
equipment needed for Safety Breaks,
such as coffee ums.

Burke County REACT #3420, Drexel, North Carolina is “Sweet Sixieen.”
Team #3420 celebrated its’ 16th birthday in September, 1992,

Although none of the founding members are active, the Team has two
members with 15 years service, six with 10 years and six members with 5 years
or more,

Burke County REACT #3420 is active in emergency response with a
county contract and receives partial funding from the county as well as the
United Way.

REACT
Regains
Germany

German travellers who utilize CB
radio can again secure help from
REACT.

A new Team was recently chartered
to serve the Kirchberg area. U.S., Ca-
nadian and U.K. armed forces person-
nel who served in Germany under
NATO will recognize the area.

Several years ago members of the
U.S. military established a REACT
Team on one of the bases. When they
returned to the U.S. later, that Team
disbanded.

German CB operators, who perhaps
lcarned of REACT from the ecarlier
Team's activity, have re-introduced
REACT 1o their country. We welcome
them into the REACT family of na-
tions.

We trust that this Team will so im-
press other Germans that several more
Teams will soon form to serve travellers
and their local communities throughout
Germany.

RESCUE 911
Search Continues

Have you ever had a dramatic
or unusual call? Has a member
of your Team? Headquarters is
still interested in receiving
accounts of those calls.

Send your descriptions to:

RESCUE 211
REACT International, Inc.
P.O. Box 998
Wichita, KS 67201

Be sure to include your name,
phone number and Team infor-
mation so we can contact you.
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REACT AFFILIATES
WORK TOGETHER

Recently, | was driving to my home
in Milton when I decided 1o check out
the local middle school. | drove around
and smelled intense smoke. | drove to
the back of the building and sure enough
the dumpster was on fire. The fire
spread to the overhang and the whole
building was on fire. | used CB Chan-
nel 9, repeatedly identifying myself as
a REACT Affiliate. | gave my exact
location and problem. The person on

by Bruce Talarian
MilloF. Massachusetus
!

the receiving end was another REACT
Affiliate from Dorchester, Massachu-
setts.

| waited for the Milton Fire Depan-
ment and explained what happened. The
school building was saved.

Editors Note: A thank you goes to Tom
Currie of Louisville Metro REACT
#1583, Kentucky for forwarding Bruce's
story to Headquarters.

NEW FCC

FINES HURT

FCC has greatly increased its fine
structure for rule violation.

Field Officers can now issue fines of
up to $20,000 directly, without seeking
prior authorization from Washington.
FCC apparently wants (o make its en-
forcement more effective and more
efficient.

It would likely pay REACTers to
dust off rule books and read through
them again. Set aside 10-15 minutes at
Team meetings to review and discuss a

rule or two each month.

Be sure all your Team's radio opera-
tions comply with the rules. You can't
afford the fine - or the bad PR.

The HB-232

& PLEASURE OF SCANNING!

The HB-232 8 he long owolled RS-212 sconner

conholer and dola ocquisiion sysien Drough! 1o
you by 83 Cheek outhor of the Scanner ModiScolion

Westchester County REACT #2240, White Plains, New York has shared
space with the American Red Cross within their community since 1973, In
1992 the Red Cross finalized plans that required them to move to temporary
quarters during major renovations. This resulted in the need for Westchester
County REACT 1o find similar accommodations.

Pictured is Jim Morrella, a founding member, who was able to arrange with
Ciba-Geigy Corporation 1o provide temporary facilities for REACT. The
room will be in the corporation security area, where Jim is the Captain incharge
of the operation.

This allows Westchester County REACT #2240 to continue to provide
service in monitoring Channel 9, assisting the New York State Police and
providing disaster communications. As a member of the County of Westch-
ester Emergency Operations Council and Emergency Medical Services Council
this consideration is very important to the community. Westchester County
REACT #2240 wishes 1o express its’ sincere appreciation to Ciba-Geigy
Corporation for adding them to its many community supported projects.
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‘“‘Listening is only
half the fun.
Popular Communications

is the other half.”’

GO SAUTLAY 5
cCoMmERIenT IONS BT

Monthly

Far and away the best and most widely read mag-
azine for the listening enthusiast. See for your-
self. Send check or money order for $2.40 postage
and receive three recent issues of Pop’Comm by
First Class Mail. (Sorry, no choice of issues in this
special sampling offer. Offer void outside U.S.A.)
Mail to:

= . Popular Communications Sampler
T o Pacn Rates: 76 North Broadway
Hicksville, New York 11801

O 1 puar - 12 loonwes 51800
(Sewe 312 00;

o g Be sure to include your name and address!

O 3 yuars - 36 lesues $52.00




WORLD BAND
RADIO

By R.C. Watts

I attended the Monitoring Times
Magazine Convention this past Octo-
ber, at CNN Center in Atlanta. A
highlight was the CNN Swudio Tour
which | recommend to anyone visiting
the city. Only $5.00 every day forareal
look attelevision broadcast news, $2.50
for people age 65 and over or 12 and
under.

As | write this in January, [ have just
retummed from a tour hosted by China
Radio International (ex-Radio Beijing).
CNN International was availableon TV
in the hotel rooms.

If you like your scanner(s), you might
be interested in the Ragib Communica-
tions Monitoring Asspciation (RCMA)
and their RCMA Journal magazine.
RCMA had a booth at the Monitoring
Times Convention. recruiting members
and selling a neat T-shirt.

The Voice of America has a new
relay at Udom, Thailand. If its’ on the
air | didn’t hear it in China.

Would you like 10 hear Antarctica? |
sure would! It's very difficult, but you
might try 6.012 KHz for AFAN,

McMurdo (U.S. Navy) at 15.474 KHz,
Radio Nacional Arcangel and San
Gabriel at the Argentine Base Esper-
anza. Trans World Radio on the island
of Bonaire will cease shortwave opera-
tions after 7/1/93. Get their last shon-
wave QSL before then!

In Eastern U.S. and Canada, try 9.535
KHz or 11.930 KHz around 11:00 p.m.

I"ve got very little feed back from the
members about this column. Is it just
taking up space or is it useful to some
of you? It's your magazine, let us know
your likes or dislikes.

Editors Note: Send your comments to
Editor, REACT International, Inc.,
P.O. Box 998, Wichita, KS 67201,

- — ——T -

Department.

Editors Note: On May 2

—r

BALCONES
MUNICIPAL BUILDING ..

San Antonio REACT Team #3622, Universal City, Texas received the
lamation from the city of Balcones Heights in 1992,
REACT members Jay Goff II, Otio Moellering, Frank Graves (past Team President) and Lee W. Besing (Team
President during 1992), Lucille Wolfarth, Balcones Heights Mayor Pro Tem and George Moellering, Balcones
Heights City Council Member and fellow REACTer. Photo taken by a member of the Balcones Heights Police

"'—' 1

. 1992, Lucille Wolfarth was elected as Mayor of Balcones Heights and the city
council then appointed George Moellering as Mayor Pro Tem.

HEIGHTS

Pictured in the photo from left to right are:

e

D=
‘
.

" proc-

THE REACTER




One of the challenges forany REACT
Team is to develop a real capability to
respond to community disasters. Being
effective communicators in a major
disaster results from having the right
equipment, enough operators to do the
job, good basic training, and being ready
to meet the specific requirements of
disaster response. To get there one of
your best preparedness tools is an active
Team exercise program. Exercises let
you test your plans and your equipment,
and find out what you can actually do
before you have to do it.

Teams that rely on Citizens Band
radios as their main method of commu-
nications have to be better at communi-
cating than those equipped with more
sophisticated radios. The limits of CB
performances make exercises particu-
larly important in identifying what you
can and can’t do. They also help you
polish your skills to get the most out of
your people and your radios.

An exercise program should stan
simple and then work up to more
complicated tasks and scenarios. Simple
to complicated lets your people build up
their skills and correct specific prob-
lems. Starting with a scenario of 4
overturned school buses, 112 injured
children, a hazardous materials spill
caused by the aircraft that crashed into
the school buses, all in the middle of a
tornado does no one any good. Exer-
cises should also be carefully tailored to
meet one or two specific objectives each
time. If you have objectives you can
identify how well you met them and
learn lessons each time.

The Colorado Council is developing
a book of simple training exercises CB
equipped Teams can do to build skills

PREPAREDNESS EXERCISES
FOR CB EQUIPPED TEAMS

and readiness. Try the following, one
a month, and see if your Team doesn’t
get better in responding as a Team:

C-1: Team Telephone Callout
QBJECTIVE - How quickly can a dis-
aster alert be spread to the members?
HOW - Give members a general time
window (“Wednesday night between
6:00 p.m. and 9:00 p.m."). During this
period the President starts the callout by
calling the people below him on the
alerting roster. Each person calls the
next person (or the two people below
him on a tree roster). The last person
calls the President back confirming the
time the callout was completed.
POSSIBLE LESSONS - Actual time it
takes 10 make the phone calls, bad phone
numbers, approximate number of
members you could reach under the best
conditions.

C-2: Base Station Coverage
QBJECTIVE - How quickly can Team
base stations be brought up on the air;
can we pass messages between the base
stations? HOW - Run a callout exercise
but instruct all base stations to come up
on a specific channel. Each station will
either call the President direct or relay
the time they became operational to
another station for relay to the Presi-
dent. The exercise is terminated by
message from the President when all
stations have been accounted for.
POSSIBLE LESSONS - Actual time it
takes to get all base stations operational
under good conditions, which stations
can talk to which other stations, which
stations cannot contact another station
under typical conditions.

C-3: Mobile Callout
QBJECTIVE - How long will it take
Team mobile units to stage at a desig-

by Walter G. Green Il
CB Task Group

nated location ready for disaster assign-
ment? HOW - Run a callout exercise
with instructions for all Team members
with mobile units to respond 10 an
assembly area one block from a pos-
sible disaster sitec. Members are in-
structed to be in Team uniform with
their standard equipment loaded in their
vehicles. The first member to arrive is
designated as the staging officer, and
will report the units’ arrival by radio to
adesignated base station. If needed, the
Staging Officer may have to use one
mobile unit as a relay station to the base
station. The exercise is terminated after
a set period (i.e, | hour). POSSIBLE
LESSONS - Actual time it takes for
members to respond as an organized
unit with proper equipment, how quickly
cancommunications be established from
astaging area, what percentage of Team
resources can respond within a period in
which they would be useful.

This is only a start, but these three
scenanios illustrate some important
lessons. Each builds on the one before
it. For example, we keep using the
alerting system to keep it working. and
we start integrating base and mobile
stations to control our resources. None
of the scenarios are very difficult, and
each is within the capability of a CB-
only Team. The scenarios start to intro-
duce members to the way responses are
run - for example, the use of a staging
area. And everything done is a real task
that might have to be done in a real
emergency - train like you will have to
respond.

Colorado's initial set of scenarios is
available from the Colorado REACT
Council, 3624 Citadel Drive North, Suite
309, Colorado Springs, Colorado 80909.
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REACT MONTH
“ORANGE LITE SPECIALS” (RM/93)
LIMITED OFFER GOOD THROUGH

APRIL 30, 1993

As a special offer to REACT Teams and members prices have been reduced
onthe REACT items listed below. These are rock bottom prices and only valid
through orders postmarked no later than April 30th, 1993. Therg is no limit to the
quantities ordered at this price and all Teams are encouraged to order early. To
receive the special price when ordering please mention “Special RM/93.” Ship-
ping weights and prices are on the back of your regular pricing lists.

Assistance ID Cards - Can be used to hand out as business cards or as contact/
assistance cards for motorists. Has CLIP information on back with room for name
and Team or unit number on the front. Two-color logo. Special $2.20 per 100
(weight is 9 oz. per 100 ordered.)

REACT *“Getting Help By CB Radio” Pamphlets - A smart five-fold pamphlet
containing information on using our CB radio, when you need help, who moni-
tors CB Emergency Channel 9, disabled vehicles, impaired drive, CLIP instruc-
tions as well as information on REACT. Room for Team name and address on
the front. Special $4.40 per 100 (weight is 24 oz. per 100 ordered.)

REACT Flag - A full 3' x 5" nylon flag of orange background with the REACT
logo in full color. Flag has grommets for hanging. Special $42.00 each (weight
is 19 oz. each.)

REACT CB Channel 9 Decal - A full sheet of 36 decals, in various sizes, of the
CB Road Sign in the distinctive highway blue and white. Use them on all your
Team letters and envelopes and place them on your vehicle windows. Pass them
out to interested people at your next Team event. Special $1.30 each (weight is
2 oz. each.)

REACT Window Decals - Four 3" x 5" decals done in orange, blue and black.
These decals give the popular "EMERGENCY" message and are great for
promoting REACT in retailers windows throughout your community. The price
is $1.00 for 4 decals (weight is 1 oz. per deal.)

REACT Team Contact Directory - Contains all the information travellers need
during the busy vacation season. This directory is a smart pocket, or glove box
size and easy to read. Buy several for yourself, your loved ones and to offer to
travellers at your next Safety Break. The price is $1.85 each (weightis 100z. each.)

REACT Safety Break Guide - Over 15 pages of valuable information on how
your Team can set-up a successful Safety Break in your community. This guide
lists all the steps involved in providing a Safety Break. Special price is $4.00 each
(weight is 3 oz. each.)

CLEARANCE

REACT 30th Anniversary Decal Sheets - Get these while supplies last! Head-
quarters will not be placing another order. These are the popular anniversary
edition REACT logo. Use them on all your Team comrespondance...let people
know that REACT is alive and strong after over 30 years. Clearance price is $.50
each for a sheet of 27 logos (weight is 2 oz. each.)
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REACT Services
Diversified #4813
Recognized

This call is to thank REACT
Services Diversified (Wisconsin)
for monitoring emergency chan-
nel 9 on the CB radio. You saved
my wife and little girl in an acci-
dent over the holidays during a
snowstorm. Unit 969, Texas Kid
thanks you very much. You de-
serve an accommodation for what
you've done. Keep up the great
work.

(Reported in the Kenosha
Bulletin, January 25, 1993)

The REACTer is
available on audio
cassette tape for the
blind. Certain
conditions and costs
are involved. For more
information please
contact:

Kathleen Coyne
Recording
for the Blind, Inc.
404 W. 30th Street
Austin TX 78705
(512) 477-9390




Belmont County REACT Team #2373 Honored

Belmont County REACT Team #2373, Ohio members
were recognized for their outstanding assistance to the local
law enforcement and disaster officials that they serve at a
special banquet held on May 8, 1992, in observance of “May
is REACT Month.”

Several local officials, as well as REACT International
Field Director John Leist attended and were guest speakers.

Lt. Gary Weldon, Commander of the Ohio State Highway
Post at St. Clairsville, praised the team of over 50 members
for their nearly two decades of public service. Lt. Weldon
said “ REACT is dedicated to making things betier and safer
for the people of Belmont County. Never have | met a more
dedicated group of people. You have the finest radio equip-
ment around, and you are always available, and ready to help
us when needed.”

County Sheriff Tom McCort said “it always seems like I'm
thanking REACT. Every time I turn around, REACT is
there.,” Harlan Bell, Hazardous Materials Coordinator and
REACT member said, “The L.E.P.C. is very fortunate to
have people like you trained and equipped, ready for any type
of emergency situation.”

“ REACT has proven its worth many times. You are a
dedicated group of hard-working people™ said Belmont County
Disaster Services Coordinator and REACT member Dick
Quinlin. Quinlin told guests that were in attendance, “to those
of you present who are thinking about joining REACT , |
urge you to do so. You will be associated with a group of

lives of 26 residents. Over $6 million dollars of property and
memories were swept away in just a few moments,

Upon learning of the mass devastation of the flash food,
Disaster Coordinator Quinlin immediately activated the serv-
ices of REACT. Phone service was out at the command
center, public services radio frequencies were highly con-
gested, creating major problems. REACT provided the
cellular phone equipment and personnel to contact the Na-
tional Guard and other emergency assistance agencies. A
total of 331 official phone calls were made by the Ohio State
Patrol, governors offices, Sheriff"s Department and Disaster
Services personnel using the phones. REACT 's 6 frequency
GMRS system worked non-stop for the next 36
hours...communicating vital and somewhat confidential in-
formation during the situation.

Confident that REACT could handled the situation with-
out supervision and in a very professional manner, local law
enforcement personnel left the duties of traffic control in the
Shadyside arca solely the responsibility of Team #2373,
Calls on CB Emergency Channel 9 were intercepted by
REACT, as hundreds of volunteers from several states came
to the disaster stricken area to assist. A total of 490 man hours
on the scene, were logged by Team members helping with
communications, traffic control, rescue recovery, transpor-
tation of Red Cross personnel and supplies. The true dedi-
cation of Team members was evident during this very tragic
time. Many worked diligently over 20 hours a shift, and re-

people whose turned to the scene
value to after just a few
Belmont hours of sleep,
County can’t ready to pitch in
be measured.” | again.

Ohio Valley Team Coordi-
Red Cross Dis- nator Bob Blair
aster Coordi- states, “our suc-
nator Ray cess and recogni-
Braddock also tion in the com-
thanked munities that we
REACT for serve have been
their effors. due 1o ‘our close

Team family like' rela-
#2373 was tionship within
recognized for our organization.
its efforts dur- Every member
ing the can say they are
Shadyside proudtobe a part
Flood Disaster of Belmont
of June 14th, A WINNING TEAM!..In observance of May is REACT Month County
1990, which 1992.. .Belmont County REACT Team #2373 was honored at a special REACT Team
claimed the banquet by the local law enforcement and disaster services agencies that they #2373."

serve. Shown above are some of the “Winning Team™ players.




